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The business landscape has changed drastically due to COVID-19, and the retail industry is at the forefront of this

transformation. At this Summit, inspiring entrepreneurs, corporate leaders and smart retail experts will shed light on how
retailers should adapt to the new normal of pandemic impact, including how 5G technology can help expand retail business,
innovative retail solutions to solve business challenges, and new service concepts in the changing customer journey.
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Chairman & CEO, Tse Sui Luen Jewellery Co Ltd
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Mrs. Annie Yau Tse has been the governing leader of TSL Group since 2008. Through steering all senior executives towards the Company’s vision and
mission, she has brought the Group to new heights with currently over 450 jewellery boutiques spanning over 130 cities in the Greater China region and
Malaysia, with the headquarters established in Hong Kong. In the early years at the Company, she pioneered the Group’s Jewellery ERP discipline and
modernised the Company’s management through business process re-engineering. Prior to joining the Group, she worked for multi-national companies
in the I.T. field of the USA and Hong Kong. She graduated from Boston University, USA and holds a Bachelor of Science degree in Computer Engineering.
She is currently the Chairman of Hong Kong Retail Management Association, Director of GS1 Hong Kong, Nominated Member of Hong Kong Brand

Development Council, Member of the Jewellery Industry Training Advisory Committee, and Member of HKTDC Jewellery Advisory Committee. She has

won a number of leadership awards since 2012 and gained public recognitions as an outstanding female entrepreneur.
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This session will focus on the macro perspective about the opportunities and challenges of the retail

industry under the impact of COVID-19 pandemic, and how retailers should equip and prepare for a

very different new normal.
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Mr. Rune Jacobsen

Managing Director & Senior Partner,
Boston Consulting Group (BCG)

Boston Consulting Group (BCG)
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Ms. Christina Wang

S M

General Manager, OnThelist
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Rune Jacobsen is a Managing Director and Senior Partner leading the Hong Kong and Shenzhen office of the Boston
Consulting Group. He has been with BCG since 1999 and has been specialized in Consumer & Retail since 2001. He was the
founder of the Consumer and Retail Sector in BCG and was the European leader until 2008. From 2009, he led the Consumer
and Retail Sector globally to become the largest and most specialized sector in BCG. In 2017, he stepped out of this role,
moved to Hong Kong and took leadership of BCG in the Greater Bay Area.

Since 2018, Rune has taken BCG from 65 to more than 200 employees in the Greater Bay Area and established BCG's
globally leading Digital Center in Shenzhen.

Rune specializes in the leadership and transformation of very large consumer and retail companies and has deep client
experience from within the fashion & luxury, grocery, electronics, DIY and sporting goods sectors. Rune has extensive
experience in leadership and change management, brand building, marketing, digital ecosystems, numerous digital use
cases, and commercial and operational topics related to consumer and retail.

Prior to joining BCG, Rune Jacobsen, a graduate from Norwegian School of Management with Honors, worked as an
Associate Director for Arkwright Ltd and as a Director for the Norwegian Centre for Media Economics (Research Centre Bl).
He received the Yankelovich Student of the Year Award at Norwegian School of Management in 1995 and spent one
semester in Japan under the Mitsui Scholarship program.

Rune has a true passion for sailing and represented Norway in the Olympics in Barcelona in 1992.
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Redefining the future of Hong Kong retail

Hong Kong has long remained a retail safe haven, thriving on abundant local wealth and a large tourism industry. However, the protests
followed by COVID-19 have resulted in an urgent need for transformation and innovation. Rune Jacobsen, Senior Partner and Managing
Director and former Global Head of Retail of BCG, will share his perspective on how, in the wake of the pandemic, Hong Kong’s
retailers should adapt to redefine the future of Hong Kong retail.
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Christina Wang is the General Manager for OnThelList Hong Kong, a pioneer luxury and lifestyle flash / friends & family sales start-up
founded in Hong Kong in 2016, with presence across China, Singapore, Taiwan, Korea and Australia. She is leading OnThelList’s scaling
efforts and managing the company’s presence in Hong Kong, growing and diversifying the brand portfolio as well as bringing innovative
partnerships and collaborations.

Prior to joining OnThelList, Christina was the Head of APAC at Wolford AG where she oversaw the strategic development of the brand in
Asia, successfully leading its expansion in Hong Kong, Macau, Korea and Japan. Christina has also served brands such as Givenchy for
LVMH Group and Dunhill for Richemont Group where she managed wholesale development for the APAC region. Having over 15 years of
experience in the luxury and technology space, Christina started her career with IBM in Beijing before attending ESSEC MBA in 2010 to
follow her passion for luxury & fashion.
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Turning Inventories into Opportunities

OnThelist, a startup company founded in 2016 offering Members-Only Flash Sales with both online and offline channel, was initially
severely impacted by the hit of Covid 19. With OnThelList’s unique culture established by its founders, OnThelList was able to identify
business opportunities and swiftly expand product categories from fashion, beauty, lifestyle etc. into experience and services, accelerate
e-commerce tremendously and continue to evolve its business model to offer extremely flexible solutions which focused on sustainability
to its brand partners. In OnThelList, unconventional company culture led to unparalleled speed under difficult times, OnThelList has quickly
become one of the most loved brands in Hong Kong and Asia.
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This session will focus on the macro perspective about the opportunities and challenges of the retail
industry under the impact of COVID-19 pandemic, and how retailers should equip and prepare for a
very different new normal.
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Panel Discussion Moderator
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Mr. Andrew Yu is Director of Yue Hwa Chinese Products Emporium Ltd. (“Yue Hwa”). He currently manages the group’s retail
operations, real estate investments and financial investments. Founded in 1959, Yue Hwa is a Chinese lifestyle department
store chain that is committed to supply consumers with high quality Chinese products ranging from exquisite Chinese arts
and crafts, traditional Chinese medicine, to daily necessities such as garments, clothing and foodstuffs. After joining his
family business in 2013, Mr. Yu worked on brand remodeling, IT system and online store upgrades and O20 business
transformation, endeavoring to drive Yue Hwa into a modern omnichannel international retail enterprise and platform.
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Prior to joining Yue Hwa, Mr. Yu worked in Singapore’s sovereign wealth fund, the Government of Singapore Investment
Corporation Pte. Ltd., where he managed real estate investments in South East Asia and China for the fund from 2007 to
2012.

Mr. Yu graduated from Trinity College, University of Cambridge in 2007 with a Bachelor of Arts degree in Economics and was
subsequently conferred the degree of Master of Arts (Cantab) in 2011. Mr. Yu earned his CFA Charter in 2011.
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Mr. Andrew Yu
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Vice Chairman, HKRMA &
Director, Yue Hwa Chinese
Products Emporium Ltd

2013F2R, RALXRBMARKESHERESERRRAT, HEEFEE. O2F%, KTEEXENARER. HENERREZI, ERK
THERENMEEE, SEBRAGALEM LR TEZNER, SHRAEEEERREAEZTEXUHBEIKO20FERXMF A,

EAEEEEmRIRIEE &
REBREGEERARESFER

ng]a'reg 202! 1% AR
5 AR TR I F 5 i3
EETEREE B/



https://www.programmes.hkrma.org/service-talent-award?lang=zh

An Omni-channel Marketing and Enterprise SaaS Solutions Provider
Tap China Opportunities with Proprietary Marketing Technology Platform

Listed on Nasdagq (#iCLK) in 2017 and now with 10 global locations, we are a leading online

marketing and enterprise data solutions provider that connects worldwide marketers with
Chinese audiences.

DATA is the FUEL 1,100M Active profiled users
Largest independent Chinese consumer data set with

omni-channel, targeted audience reach 98% mobile & PC users
TECHNOLOGY is the BRAIN . _ o .. . e

Highly sophisticated & automated platform IAudience iNsights ==ismartgo
powered by proprietary,cutting-edge Q R ess w o e TR ."" IFANS

technologies

MEDIA is where the ad meets

the audience : ."“
IMIH
One of the largest overseas partners . ©

of the Chinese digital giants WeChat  Red Weibo  Bilibi

li  Yizhibo Kuaishou
iClick Interactive Asia Group Limited

NASDAQ: ICLK -
www.i-Click.com

sales hk@i-click.com

ICLACK

INTERACTIVE

*Source: In terms of gross billings in 2018, according to a report commissione



This session will demonstrate innovative concepts on retail technology solutions, which could
assist big and small retailers to solve business pain points and challenges amid transformation
which is very much needed.

AR RTEBEERNAENRFHMS, MEAEPXNNEZEFFRAERBIE PRI HENRE,

Keynote Speaker &
Panel Discussion Moderator
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MBI L2016 F E2019F HifEEF#K EThe Club HKT LimitedR1TEEH, F®The CUbLHBERBABHEF, LERAAHBERN, <The
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Lam Kwok Shing, Bruce, holds more than 20 years’ experience in telecommunications and joined HKT in 2011, as the
Managing Director of CSL Mobile Limited. He is responsible for the overall strategic planning and corporate decisions in
HKT’s wireless business, with key focus in sales and marketing performance. Under his watch, CSL now commands the
largest market share in Hong Kong’s telecommunications industry, and maintains HKT’s leadership in the Hong Kong 5G

development.

Lam also served as Chief Executive Officer of Club HKT Limited between 2016 and 2019. During his tenure, The Club applied

the latest big data technologies to everyday operations and collaborated with hundreds of merchant partners to become the

Mr. Bruce Lam
PR 3R 5. &

Ex-Co Member, HKRMA &
Managing Director, Consumer
Mobile, CSL Mobile Ltd

most prominent loyalty program in Hong Kong.
Before joining HKT, Lam was the General Manager for Nokia covering Hong Kong and Macau, and was responsible for sales &
marketing, business development, communications, customer care and relationship management, as well as retail

strategies.

ERTEEEHTHRETNE &
CSL Mobile Ltd EE4RLKIE

Panel Speaker 1 IREI =
(2020 HKRMA Smart Retailing Award Winner 12020 HKRMAS e S &€ X#E) B3F)

Mr. Taurus Cheung 5Ri7E LA Mr. Keith Lee Z=HI&5c4E

Co-founder & Director, Appcider Ltd — ShipAny

Appcider Ltd - ShipAny B2 Bl A Co-founder, Wee Creation Company Ltd - Mobile.Cards

Wee Creation Company Ltd - Mobile.Cards ¥ &8l A

ShipAny logistic platform supports multiple online stores
and E-Commerce platform systems, addressing online
stores’ strong demand for logistic services.

Mobile.Cards provides a simple to manage membership
system with sophisticated features. It also covers
multiple aspects of loyalty programmes, addressing
retailers’ concerns on financial, operational, and

ShipAny¥IAiFaXERZEMEREFHEFERHE, EP/NEHEE . '
functional standpoints.

R EIR AR AR KE, RWEEFRYR LAREES.

Mobile.CardsiZARIBAKERANENX, HEEERES. ®E
BE, FRIEZERBEALEFHFEFHERE

Mr. Patrick Tu EE$95c&E

Co-founder & CEO, Dayta Al
Dayta Al Bt &R A R ATEUAR L

Dayta Al offers a cloud-based Al solution “Cyclops” that can
connect most video cameras to acquire, evaluate and
interpret in-store data, providing retailers with the most-
needed customer intelligence to enhance the in-store

T } } f shopping journey.
/ & | &

Dayta Al #H“Cyclops”Em AT ERES AR, MHERBEITESE
BRGETHN, HESHUKREEIEIRE, ATSERREEANEREE
o, FBIRAEHBEYRER,
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Pizza Hut's Hand Crafted Pizza is inspired by

San Francisco-style sourdough. This pizza is made to order
with low temperature fermentation and skillful, artisanal
kneading techniques, it's crusty and bubbly, outside - airy
and light, inside

| ““,.r,..---“’s
>

Download Pizza Hut HK App Now

iTE order www.pizzahut.com.hk ATHTFWApRIZESER (O  fll Piza Hut HK (. §
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Products and props shown on photos are for reference only
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In view of the unprecedented COVID-19 pandemic, this session will invite omni-channel retailers to
share their innovative service concepts and successful examples in their journey of transformation
especially facing the new normal of pandemic impact.
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Keynote Speaker & Panel Speaker
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Mr. Surrey Pau graduated from The Chinese University of Hong Kong and joined Chow Tai Fook Jewellery Group in 2005. In

2021 Surrey was appointed as Deputy General Manager in Smart Retail Department of China Operation and Management

Rlm 911joad

Center. He is responsible for innovation projects and smart retail management. For the past 15 years, he has stationed in

Taiwan, Malaysia and the Western China Region for market expansion and operation. Surrey obtained an MSc of Innovation

and Entrepreneurship at HEC Paris.
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Mr. Surrey Pau
BERTE

S X

Deputy General Manager,
Smart Retail Department of
China Operation and
Management Center,
Chow Tai Fook Jewellery

Entering the new era of a Data-Driven mindset, ‘Smart Retail’ that converges digital and offline experiences is blossoming, offering an
entirely new shopping experience without boundaries, and ultimately, to become insight-rich. With challenges arising from the evolving
situation of COVID-19, Chow Tai Fook have quickly adjusted and adapted our business models to further enhance our omni-channel
capabilities and to sharpen our focus on online-to offline (020) retailing. Social networking is a new driver of e-shopping nowadays and
a powerful channel for retailers to stay connected with their customers, knowing that this genuine goodwill will prepare and keep your
customers ready for a full return to business.

sisdouf

Group
Secondly, digital empowerment is critical to the future of our business. Upgrading our O20 retailing capability with the Consumer to
BAAKEBHGHEBEEERERELT Manufactory (C2M) focus allows us to hone exciting concepts and sales such as Cloud Kiosk, 020 sales channel ‘CloudSales 365° and
hEYESER LD EEE D D-ONE platform to perfection. In my session, | would like to walk you through our digital transformation solutions, and how they have

= 48 4% 18 sparked a new era of growth and efficiency for our business.
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Clarice Au is the Managing Director of FORTRESS, the leading consumer electronics and home appliances retailer in Hong
Kong, and a member of the A.S. Watson Group.

Keynote Speaker & Panel Speaker
FERARIRAES

Clarice joined A.S. Watson Group in 1998 in its travel retail business Nuance-Watson (HK) for over 15 years of experience in
the industry. She was appointed as the Managing Director of FORTRESS in 2018 and led the digital transformation of the
business to become a lifestyle technology solution and service focused retailer.

FORTRESS was founded in 1975 as a Hong Kong Electricity Group tariff collection, promotion and sales centre. Today it has
grown into the leading retailer of consumer electronics and home appliances in Hong Kong and Macau with over 70 retail
outlets as well as online store. FORTRESS keeps evolving its business model to excite the customers. FORTRESS has
launched new concepts and product experience zones in recent years, including TechLife concept store featuring smart and
innovative products, Premium Living Zone, GameZ and Beauty Lab. Fortress has established Pro-Team to offer professional
after-sales service with one-to-one personal consultations and experience workshops. It is also one of the first group of
retailers thaztoin?:croduced Qualification Framework programme to provide accredited talent development programme for retail
staff since 2013.

Rl 911jold

Clarice graduated with an MBA degree from the University of Bradford in the United Kingdom and Bachelor degree from the
University of Hong Kong.
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FORTRESS Eyes O+0 as the New Standard for Retail

The ongoing COVID-19 pandemic has turned all industries especially retail sector upside down and changed the customer behaviors. In
new normal, FORTRESS as the market leader eyes O+0 (Offline plus Online) as the new standard for retail to serve customers’ needs.
Ms. Clarice Au, Managing Director of FORTRESS, will share her perspective on how she leads the team to stay agile and connected
with customers amid pandemic, delivering O+0O shopping experience with excellence.
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In view of the unprecedented COVID-19 pandemic, this session will invite omni-channel retailers to

share their innovative service concepts and successful examples in their journey of transformation

especially facing the new normal of pandemic impact.

BN EREENEEKED

REVHE &

Keynote Speaker & Panel Speaker
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Mr. Ryan Lai

Managing Director,
foodpanda Hong Kong
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Panel Discussion Moderator
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Mr. Rick 1Szeto
Bl iEKETE

FCPA(Aust.), PhD, M.Th, MBA

Ex-Co Member, HKRMA &
CEO & ED, Hung Fook Tong
Holdings Ltd
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Ryan Lai is the Managing Director of foodpanda Hong Kong, overseeing the market’s business operations. With extensive
experience in big data and tech innovation, Ryan leads the growth and strategic development of Hong Kong’s leading online
food delivery platform. Prior to foodpanda, Ryan was Head of South East Asia and Head of Category Management of
Automotive in Greater China at eBay, where he had successfully built the cross-border commerce ecosystem in Asia,
enabling thousands of traditional retailers, distributors, and traders in Hong Kong, Taiwan, China and Southeast Asia to reach
and connect with an unprecedented global audience. Ryan also channeled his passion and lent his expertise to building and
coaching multiple incubated start-ups at the Hong Kong Science & Technology Park on key areas such as omni-channel
commerce, big data and micro-influencer marketing.

MERTERfoodpandaZ BERMCE, EEENEREBLEE, MALENAKBERMKAIFEHEREE, TESBABEMUNINETER
T R AR TR, MAfoodpandaZfl, #MiktmeBayRPEDEAKLERAPERSEHBFRKIE, AT EDNBEREBHELRE, &
HLUTESE. F. PENKREEINERZTES. 2HEBANESE, TUEBENELEKET, MAETERREEXRMAMNNE, HHZEEHE
MBEENZEDAERERE, RUFARESRESE. RHEE. MHEREMTHSFIERRNESE.

COVID-19 has the world navigating unprecedented waters and businesses have had to rethink strategies, stay agile and maintain
relevance in order to break through the noise of the pandemic. | am excited to join this panel to discuss how foodpanda Hong Kong has
been steering the course with the help of data and insights, technological innovation and sheer dedication, to grow our business
beyond just food delivery. Leveraging existing capabilities, we have been working hard to stay ahead of the ever-changing
environment, expanding our shops vertical and g-commerce focus to deliver whatever Hong Kong citizens want to their doorsteps in as
fast as 20 minutes - from foodpanda mall which features many well-loved retail brands, to our own online store pandamart, offering
thousands of groceries, daily necessities and more.
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Dr. SZETO Wing-fu Ricky FCPA(Aust.), PhD, M.Th, MBA

Dr. Szeto Wing-fu Ricky has been the Chief Executive Officer and Executive Director of Hung Fook Tong Group Holdings
Limited since 1999. Dr. Szeto is currently a Practice Professor of the School of Accounting and Finance, the Hong Kong
Polytechnic University.

Dr. Szeto has won numerous accolades during his career, including a Capital Leaders of Excellence 2007 Award, and was
named the 2008 Top Ten Chinese Enterprise Creative Leader, and the China Social Responsibility Entrepreneur 2008,
Enterprise Asia Outstanding Entrepreneurship Awards 2012 and Top Ten (Industry) Innovation Personality Award 2015 by Asia
Brand Association. He is appointed by the government and its agencies to serve a member of various public service
committees, including the Advisory Committee on the Enhancing Self-Reliance Through District Partnership Programme
(ESRAC), the Committee on Lump Sum Grant Steering, the Advisory Committee on Enhancing Employment of People with
Disabilities, the Committee on Hong Kong Tourism Board, the Social Welfare Advisory Committee and Industry Training
Advisory Committee. Dr. Szeto is currently the Executive Committee of Hong Kong Retail Management Association and the
Vice-Chairman of the Executive Committee of The Hong Kong Society for Rehabilitation. He is also the chairman of the Hong

Kong Professional and Educational Service (HKPES).
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| N N E n G | A LASSYCARDATM What is it? SYCARDA™ is a comprehensive data analytics service that automatically

Make informed

captures, consolidates, analyses and visualizes data for any business
operator of any size, in real-time or any other logical frequency. You can
access your reports on any device, anytime you need them.

decisions, nhot 14 Why do |

o need to 87.5% productivity improvement in report generation
em Otl Oona I Detect inappropriate use of promotional vouchers
g uesses ::;{dj;i;in; , Customized promotions increased group revenue by 4%

Discover how you can speed up

decisions for success at Key features

no additional cost through

partnership with NielsenlQ. Rl -

For more information on your
access to SYCARDA™ through
NielsenlQ, contact your NielsenlQ
representative now!

\\ NielsenIQ

See and understand your data

m Sales performance
- review sales across business in a single
view as well as average sales amount
patterns (e.g. by time of the day)

= Outlet performance

- find your best and least performing outlets

= Basket performance
- Review basket size information

n Stock keeping Unit (SKU)
- review sales by individual SKUs, find top
and bottom selling SKUs to optimize
assortment

Tableau

"k‘.

Retail insights begin

When you pair smart and curious people with trustworthy Visit Tableau and.checkeut how organizations in

data, something incredible happens: data comes
People answer questions they didn't know they h

LJHCUVEHHE Eyeryday DppOr’[unities aﬂd eureka moments W"u"'-.-”u"u".tableau.CDl’T’]H’JSG|UtiDnSf{rEtaH'ﬁﬂd“‘u"‘u"h@lesa|E‘aﬂa|yti{:5

alike. Data becomes your competitive edge.

to life. retail industryﬁLEefTableau for business intelligence.
ad, i

Equip teams with powerful visual analytics from Tableau.

Fuel unlimited exploration with interactive visuali

zations

and dashboards that reveal actionable insights. Share

securely—on-premises or in the cloud—and watc
moments” transform your business. From small
businesses to the world's largest companies,
governments, and universities, organizations eve
choose Tableau to see and understand their data

Tableau helps the world's largest organizat
unleash the power of their most valuable assets:
their data and their people.

Start your free trial at tableau.com/tria
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The Chinese General Chamber

CGCC of Commerce, Hong Kong
The Chinese Manufacturers’
Association of Hong Kong
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