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About Hong Kong Retail Management Association 7 5% 8 B €7

The Hong Kong Retail Management Association (HKRMA) was founded in 1983 by a group of visionary retailers with a long-term mission to present a unified voice for
Hong Kong's retail industry. For 35 years the Association has played a vital role in addressing the many issues affecting retailers and by promoting our retail industry
through awards, education and training.

Today, the HKRMA is the major retail association in Hong Kong. Our members represent more than 9,000 retail outlets employing over half of the local retail workforce.
Members organizations cover various types of retail businesses ranging from beauty products and cosmetics to catering and food, supermarkets, department stores,
convenience stores, drug stores, watches and jewellery, fashion and accessories, furniture and home accessories, electronic and electrical appliances, telecommunications,
retail (services), and specialty stores, as well as suppliers, wholesalers and industry related service organizations.

The HKRMA is one of the founding members of the Federation of Asia-Pacific Retailers Associations (FAPRA) established in 1989. Currently, members of FAPRA cover 18
countries/regions in the Asia Pacific with each being represented by the key retail association.
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Message from the Chairman of HKRMA

BEASEERREEREZE

Mrs. Annie Yau Tse
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This is my first message since taking up the office as the Chairman of the Association.

| am most grateful for the support from my fellow Executive Committee members
and Board of Directors. HKRMA is the leading retail association in Hong Kong with
the mission to present a unified voice of the retail industry; and | am fully aware of
the esteemed responsibility to serve the Association in the capacity of Chairman.

Taking this opportunity, | would like to offer my most sincere thanks to Mr. Thomson
Cheng, our Immediate Past Chairman, for his devotion in driving the growth of the
Association and in uplifting the retail industry. And, | very much look forward to
working together with you all to ensure the Association continues to develop and
deliver as one of the most respected trade associations in Hong Kong.

Following a modest recovery in 2017, Hong Kong's retail market has continued
its upward trend throughout 2018. However, the growth has been decelerated
stepping into the second half of the year, with the smallest growth at 2.4% year-on-
year registered in September. For the first ten months in 2018, the total retail sales
recorded an increase of 10.6% in value and 9.1% in volume. The Association expects
a high single-digit growth in retail sales for 2018 as a whole.

Looking forward, members remain cautious about the prospects of growth in
the coming months; especially when the impact of China-US trade conflicts,
RMB devaluation and fluctuations in property and stock market are starting to
affect customer sentiment. The Association expects a low single-digit growth for
2019. And, we may further revise our annual forecast, depending on the business
performance of the last quarter when the picture is clearer by the end of this year.

The effect on sales and customer traffic brought by the cross-border express rail link
and Hong Kong-Zhuhai-Macau Bridge is to be observed, though positive effect will
be expected in the long run.

Over the years, the Association has been endorsed as the voice of retail and it is our
responsibility to represent the best interest of our members and the retail industry as
a whole.

One of my first tasks as the Chairman is to strengthen our connections with the
media. | hosted a media gathering on 22 November to update them the latest
retail market performance and outlook. Taking this chance, | also introduced the
Association’s many exciting projects and initiatives in the pipeline. More importantly,
| shared with the media about the major thrust of works of the Association in the
time ahead, including:

e Leading the industry to embrace the new retail era and its challenges by an
enriched programme of activities and innovative initiatives especially in the areas
of technology adoption;
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* Strengthening the voice of retail industry by forging an even stronger rapport
with the Government, stakeholders, and the community;

e Advocating for the Government’s support on retail manpower development and
training;

* Uplifting customer service standards by rejuvenating prevailing business models
under the omni-channel retailing environment;

e Stepping up the support to SME retailers through sharing of latest market
practices and a wide array of activities;

¢ Promoting sustainability of retail business.

I am very pleased that my message was clearly conveyed and well received by the
media and with very good media coverage for the Association.

The advocacy on retail manpower shortage has been on the top of our agenda over
the years. Recently, the Labour Department’s tripartite committee is consulting the
Association and our member companies on the proposed working hours guidelines.

The retail industry is among another ten sectors shortlisted by the Standard Working
Hours Committee to formulate sector-specific guidelines with suggested working
hours standard. In view of the persistent shortage of manpower in Hong Kong, the
Association believes that it is not an opportune time to set up sector-specific working
hours guidelines.

In fact, many of our members reflected that retail employers are already highly
flexible when it comes to working hours arrangements, as this is crucial for them to
recruit and retain staff in the first place.

At the time | wrote this message, the Association was conducting a “Smart Worker”
survey in collaboration with KPMG, which aims to study the acute manpower
shortage situation in the retail sector, and how this would be impacted by technology
and the development of the Greater Bay Area. With the survey results on hand, we
trust we can make recommendations to the Government on the way forward for
solving the manpower shortage problem and nurturing retail talents.

The last quarter of each year is always the most exciting time for the Association. It is
at this time that we announce the results of our three flagship programmes, namely
“Mystery Shopper Programme - Service Retailer of the Year”, “Service & Courtesy
Award”, and “Quality E-Shop Recognition Scheme”.

This year, | am particularly thrilled to have witnessed the appointment of our
first batch of “Retail Ambassadors” at the Service & Courtesy Award’s Winners
Announcement Ceremony. In the coming year, this pool of dedicated and energetic
young retail talents will help us to bring a fresh look to the industry and to take our
Award to the next level.

Once again, | would like to congratulate all the winners and winning companies. In
future, the Association will continue its mission to raise the overall service standard
of Hong Kong's retail industry via flagship programmes as well as a wide variety of
education and training initiatives.

The Association has started our new term of membership for 2019; | sincerely invite
fellow retailers to join the Association in 2019 if you are not our members yet. For
existing members, please be reminded to renew your membership early.

As the New Year is approaching, may | take this opportunity to wish fellow retailers
good trading and prosperity during the festive season!
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Message from Legislative Councillor (Functional
Constituency Representative for Wholesale & Retail)
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Hon. Peter Shiu
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Hong Kong’s socio-economic development is threatened by
our insufficient land supply

For decades now, Hong Kong has wrestled with the dilemma of an insufficient
land supply, and people on the public housing waiting list have unquestionably
borne the brunt of that shortage. There are currently around 300,000 people
on the waiting list and many of them have to wait for five years or longer to get
a home. In the meantime, some 200,000 people are living in poor conditions,
and accommodation of the general public is cramped as well as expensive. It
is imperative that this situation is addressed for the good of these people and
their families.

The challenge, however, is that demand for land far outstrips supply,
making it difficult to find land not only for housing but also for commercial
use. This chronic shortage pushes up rent and price for shops and has the
potential to inflict lasting damage on Hong Kong’s business environment and
competitiveness.

The figures paint a bleak picture. Rental index for private retail today is double
what it was in 2000 and its price index 5.5 times as high, according to the
Rating and Valuation Department. Two years ago, the Government published
the report of Hong Kong 2030+ which estimated we need 457 more hectares
of land for our long-term economic development when only 200 hectares are
likely to become available. In other words, Hong Kong is already more than 250
hectares short of the land it needs, and possibly more as the estimate excluded
retail and hotel use because the Government considered the sectors volatile to
external factors.

Faced with this conundrum, it is understandable the Government has proposed
the Lantau Tomorrow reclamation project as a partial solution. The first phrase
would produce artificial islands with a total area of 1,000 hectares, creating the
third Core Business District for Hong Kong with 4,000,000 square metres of
commercial floor space, and 150,000 to 260,000 residential flats. This ambitious
plan would allow for flexible planning to address the different needs for land,
and support the sustainable development of Hong Kong.
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Some people question whether taking over brownfield sites and agricultural
land is a more efficient way to increase land use than reclamation. However,
experience shows that land resumption often takes much longer than
reclamation as the process involves complex matters such as handling
objections, compensation claims, and relocation. The time it takes from the
inception of a project to residents and tenants moving in is generally 11 years
for reclamation compared with 15 to 18 years for resumption.

More importantly, resumption and reclamation are not mutually exclusive:
They can proceed at the same time. In reality, our situation is so severe that
a multi-pronged strategy is the only way to increase the land supply and
adequately and quickly address the need for more housing and the need to
maintain our economic development.

The history of Hong Kong teaches us that reclamation has always been an
important and effective source of land supply. Our city has 7,000 hectares of
reclaimed land, amounting to 25% of its developed area and accommodating
27% of our population and 70% of our commercial activity.

The current shortage of land is a consequence of our cutbacks on reclamation
in recent years. More than 3,000 hectares of land were reclaimed between
1985 and 2000 — an average of 200 hectares a year. From 2001 to 2015, by
contrast, an average of only 40 hectares of land a year were reclaimed.

The amount of land reclaimed in the 15 years from 1985 was four times the
amount reclaimed in the subsequent 15 years. It is no coincidence that the
housing price index has increased more than four-fold in the period since
land reclamation was scaled back. The sharp decrease in reclamation and the
sharp increase in the price of housing are directly related.

While we shy away from reclamation, other countries and territories are
reaping its benefits. In Macau, South Korea, and Japan have used reclamation
to boost their housing stock and their business land, while further afield
Dubai and the Netherlands have done the same. The success of our greatest
regional business competitor Singapore is built to a major extent on the
foundations of 13,800 hectares of reclaimed land, 24% of the city state’s
total land area.

Without flour, you cannot make bread. Our insufficient land supply has
the potential to be a serious obstacle to our socio-economic development.
We must act quickly and decisively to tackle this critical issue, and a multi-
pronged strategy embracing both reclamation and resumption is the best
way forward for both the people and the businesses of Hong Kong.

ERNBABREIIES - AW ERBUER
i AERIEMLHEE - TR FEEKE
B W EESRRERHEER - AR
B -RBEFFE  FRHER - —KRM= » @A
REAHAK - BEIRBRIIE - WHIRAIFE
158184 -

BEZNR - WHELEFUWFEREEERF - EAR
RETT  RABR_#EH—-FBLE . RAZE
BT AR HE - FeeR B EmRA
BAMEERENTE -

EIEEFBRRESL  HERKBE T MHEER
HR » WM S R - BBJRSEH7,000A8
THRAEEMR - (HERR LM EERI25%
ERGAM Y 27% A OM70%EREE

HEEFTHHERNEZHE  ERREFRS
gt RE - 701985F 20004 8RS » HHE
BIEERIE Y HRIB3,000AE i » FIHEEL
200/ALE ; {B7£2001ZF 2015891547 » G4 E
BIEH Y RB40%ALE - |E 2 » 2RS4
HIEEEE R ERRIISFENNFERS - JRED
B BISEREBRLT N\KEREE > &
BER - REEERST—&K LA TN - &
BEEEEEAKTY > IHKER - EHATY EHE
HER -

RE2R » RBEEBEMNESTEHER - 4T
RYBRTINSE ~ RPT ~ FE%E ~ BASE - ERVAH
B Wl - BBNRIHTHI - ES0E
%3213,800 B LW FIFBER - EmER LIS
MY 24% » Bl Y BB ERNEZER

W VAR, - AT A
EARE » ERARMQERRIEE - MHRA
S - UESEE TR ETE R8T
5 o



Flagship Programmes m

: : . HKRMA Board of Directors and Executive Committee Members (2018-2020)
inual General Meeting OB E 20205 B R EBRE

Luncheon _
,
toher .

Chairman X£[E
Mrs. Annie Yau Tse AR &L+
Board Members EEE 8

Chairman & CEO, Tse Sui Luen Jewellery (International) Ltd #iTEAERE (EIER ) BRAT T/ERITHREE

Mr. Thomson Cheng ZR{ZE A4 CEO, Sitoy Brand Management Co Ltd

Dr. Bankee Kwan, JP B@E =+ Chairman, CASH Group — Pricerite Home Ltd IFE&£E - BEEXREFEBRART EEFE

Mr. Philip Ma 818544 Chairman & CEO, The Sincere Co Ltd LB RAT FfEAITEES;

Ms. Caroline Mak, JP 253554+

Mr. Rodney Miles X1&4-5c4 Chairman, Strawberry Ltd EEFRAT FFE

Mr. Yu Pang Chun, SBS, JP &xlig&se4 Director & General Manager, Yue Hwa Chinese Products Emporium Ltd REREGEBRAT =HHAL38
Chairman X£[E

Mrs. Annie Yau Tse ¥R &2+
Vice-Chairman EIEE

Chairman & CEO, Tse Sui Luen Jewellery (International) Ltd #IHEiERE (B ) BIRAT FHEAITHEEE

H KRMA 35th An n ual Ge n e ral I\/l eetl n g an d |_U n Cheon Ms. Malina Ngai, JP {#Xx% %+ Group Chief Operating Officer, A.S. Watson & Co Ltd [EEKABRAR EEEELSELE
Ms. Janis Tam EigEa+ Managing Director, Swire Resources Ltd AH&BEHRRAT HHLELIE
% N - == 3 a ‘j: I Committee Members ZEERE
EI { \ |:' ‘ }‘% Tm ) I3 Ms. Clarice Au [@X 24+ Managing Director, Fortress 52 #EHEKI8B
Mr. Alan Chan BRfEm4E4E Chief Executive, Pizza Hut Hong Kong Management Ltd F#:W RSB EIRAT THIES
,‘A,T‘ — 4 ? m _f:l}: j‘ \—l"‘ Eﬂ% q: E Mr. Andrew Chan FRESRSCAE Managing Director, YGM Trading Ltd YGM B ZERAT #TES
J‘ ) J: ':' EPA Mr. Calvin Chan [EZR{E5c4 Chairman & CEO, Catalo Natural Health Foods Ltd 2£HREKREE £FENTHER
Mr. Tom Chan BRACET 4 Managing Director, Commercial Group, Hong Kong Telecommunications (HKT) Ltd
EBBMERAT BERPEBESELE
The 35th Annual General Meeting (AGM) c?f the Association was BEE=1TRERAEXXEER2018F10811HE Mr. Ben Cheng HRE T2 Group Managing Director, Optical 88 Ltd 145 88 BIRAT EEH /e
successfully held on 11 October, 2018 at JW Marriott Hong Kong Hotel. EEHESHERT  LBETH—F (2018-20204 Ms. Diane Cheung BB FAL Managing Director, Watson's the Chemist B EBREE
Having been served as the Chairman of the Association for the past three B) RZEMS - Mr. Winston Chow & ftakic4 Director & Deputy General Manager, Chow Sang Sang Jewellery Co Ltd — Emphasis
years, Mr. Thomson Cheng stepped down following this AGM, but remains SRR EE S FINNEENEE— AEAKBESITERAR - HiED E=HRABKE
as member of the Association's Board of Directors. BAEAS o Bt AR EREETEE— 8 Mr. Eamon Chu SRE AL Director & CFO, Prince Jewellery and Watch Company Ltd AFEEEFERAT EELEFEVHEE
The Executive Committee has appointed Mrs. Annie Yau Tse as the new  #EBEDIHEES - Mr. Samson Chu SRA&BA%E Managing Director, Imperial Bird's Nest Int'| Co Ltd BHEHIERAR EEMILE
Chai_rman of the Association for the term of 2018—2029. Mrs. Annie Yau NEEMIES S REE B TR+ A Mr. Richie Eu SRIERRSCE Managing '?'TECTOT, Eu Ya_n Sang Tfédlﬂg (Hong Kong) Ltd R{ZAEE S (F38 ) BRAT EHEKE
Tse IS.th.e Chalrmar? & CEO crf TSL Jewellery Ltfi. She first served on the B3 o BRI R B (] Mr. Gordon Farquhar SBER#ELCAE CEO, Mannings North Asia, The Dairy Farm Group 4{ATEE % - B2t &E
Association's Executive Committee as a member in 2016; and she had been FrE R - Dr. Bankee Kwan, JP BIE S5 {E+ Chairman, CASH Group — Pricerite Home Ltd B$=4£E - BEREGRAT E5E
the Chairman of the Education & Training Sub-Committee, as well as the PROBPRATERRITEARHE - MH2016FMBIHE A —— CEO, NcDonald's Hong Kong EBE S BRHEE
Steering Committee on 35th Anniversary Celebration. WZEME  WEIEHE "HEREIIEEE . & — ’ —
r3SEESEEERESE, B Mr. Alex Lee Z{BFESLA Managing Director, Reliance Motors Ltd &EE/5EBERAT EEEKIE
Ms. Helen Li ZZxR#EFEL+ CEO, HK & Macau, The Dairy Farm Co Ltd — Mannings 44hERAT - BE {TBERH, - T8 L08R
Mr. Dennis Lo ZEBSB5E4 Executive Chairman, Fairwood Holdings Ltd ABSEEBERAT FE
Mr. Peter Lo ZE{EAS4E CEO, Café de Coral Holdings Ltd ARZEBHRAT EHEHTE
Dr. Guy Look BEfEEA Chief Financial Officer & ED, Sa Sa Cosmetic Company Ltd 33Mbix BBERAT HEMIGEE LNTES
Mr. Philip Ma ES1E5L4 Chairman & CEOQ, The Sincere Co Ltd 2cieBRAT F/ERITEAES;
Mr. Pak Chi Kin 9A&ER&4 Chief Operating Officer, Circle K Convenience Stores (HK) Ltd OK{EF[EBR/AR] SELE
Mr. Peter Suen F&EIRAAE Executive Director, Chow Tai Fook Jewellery Co Ltd FABHRESITERAR HITES
Dr. Ricky Szeto BlfEk=iEL General Manager & ED, Hung Fook Tong Holdings Limited J&{@aEEARAT ALBHHTES
Mr. Tim Tang BRRIESAE Managing Director, Hong Kong / Macau Food, The Dairy Farm Co Ltd — Wellcome
HERAT - B BBESR -5/ RIS
Mr. Andrew Yu REEELE Director, Yue Hwa Chinese Products Emporium Ltd REREEEERAT ESHEE




m Flagship Programmes

This year, the Association was honoured to have invited Mr. Liu Chun San,
Under Secretary for Development as the distinguished speaker for the
luncheon. Mr. Liu shared with over 200 prominent guests at the luncheon the
Government's planning vision and the latest development strategy for Hong
Kong, as well as the implications and opportunities to retail industry.
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Speech of Mr. Liu Chun San, Under Secretary for Development (English only):

ZRRBEIBRBIEHTEMNBR (RBERRE):

Annie, Thomson, distinguished guests, ladies and gentlemen,

Good afternoon. | am glad to join the Hong Kong Retail
Management Association at your Annual General Meeting
this year and be given this opportunity to share with you
some of the Government's initiatives in planning and land
development. | believe most of you are keen on understanding
more about the policies announced in the Chief Executive's
Policy Address delivered yesterday. | will try to, in my short
speech, cover some of the key points that may be of interest
to you.

The public engagement of the Task Force on Land Supply
has just ended last month after five months of intensive
interactions with different sectors and stakeholders. As some
of the most influential business leaders and key opinion
leaders, you might have already contributed your input. The
Task Force has recently submitted the preliminary observations
from its public engagement exercises to the Chief Executive,
to facilitate formulation of a proper response to address the
public aspirations in the Policy Address. And the detailed
recommendation report to the Government on the overall land
supply strategy will be submitted by the end of this year.

Task Force Chairman, Mr. Stanley Wong, noted in his letter to
the Chief Executive that the community generally understands
and recognizes the acute land shortage problem that Hong
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Kong is facing. And people generally agree that a multi-
pronged approach, encompassing a package of land supply
measures that meet the city's development needs in the short,
medium and long term, is necessary.

In the strategic planning for Hong Kong known as "2030+:
Towards a Planning Vision and Strategy Transcending 2030",
the concept of "Planning for a Livable High-density City"
was promulgated. Livability concerns elements of a city that
contribute to the quality of life and well-being of its people.
The compact high-density development model has made
Hong Kong a highly convenient, efficient, vibrant and diverse
place with extensive green and blue spaces. We do not have
the luxury to develop extensively with abundant land supply,
given the geographical constraints and conservation needs.
That is why we need to stick to our compact high-density
development mode.

On the other hand, the planning vision and strategy also
suggested that we need to embrace new economic challenges
and opportunities. We need to have adequate land and floor
space for economic growth. Development of the retail industry
and tourism would certainly require suitable lands and
integrated developments. We would also need adequate and
timely provision of supporting infrastructure for our economic
activities.

s

Needless to say, we need to create capacity for sustainable
growth. Developable lands in a compact high-density city
cannot be easily produced. In fact, we use the term "land
production" frequently because developable lands literally
have to be "produced". We need to service the land with
enabling infrastructure. These include roads and railways,
water treatment and supplies, drainage, sewage collection
and treatment, electricity and other utilities, etc. And at the
same time, provision of necessity services to the residents also
need to be readied before population intake. To name a few:
public transport, education, social services, healthcare, and
even wet markets and grocery stores. Provisions of all these
infrastructure and services have to be planned and integrated
into the development to ensure livability.

Another important policy initiative in the Policy Address just
announced yesterday is the grand "Lantau Tomorrow Vision".
It is a bold but very much necessary plan to create capacity
for Hong Kong's sustainable growth, particularly for our next
generation.

Being the home of the Hong Kong International Airport and
upon commissioning of the Hong Kong-Zhuhai-Macau Bridge
later this year, Lantau will be the "Double Gateway" to the
world and the Greater Bay Area. There will be a convergence
of talents, visitors, and innovative economic developments.
The Lantau Tomorrow Vision will harness the advantages and
opportunities of this Double Gateway to instill hope among HK
people for housing and career aspirations, improved livelihood
and economic progress.

The Lantau Tomorrow Vision includes the reclamation and
formation of Kau Yi Chau and Hei Ling Chau Artificial Islands,
which together will provide roughly 1,700 hectares of lands.
These artificial islands in the Central Waters can provide
sizable flat land at a strategic location between Lantau and
Hong Kong Island for developing a smart, livable, and near
carbon-neutral new town. It will accommodate the third CBD,
together with 260,000 to 400,000 housing units, where 70%
of the units will be public housing. And we aim to have the
first population intake on the artificial island in 2032.

Flagship Programmes

Sunny Bay Reclamation will provide another 80 hectares. With
its proximity to the Hong Kong International Airport, it is going
to be easily accessible to various tourist spots and natural
beauty on Lantau, such as Hong Kong Disneyland and Lantau
Country Park. It will be ideal for developing into a leisure,
recreation, entertainment and tourism hub. Separately, we also
have a plan for an aerotropolis (#15i53) around the Hong
Kong International Airport, where the "North Commercial
District" and the topside development of the HZMB Boundary
Crossing Facilities Island will provide sizable retail and
commercial spaces to realise the double gateway role of
Lantau. Together with existing plans for the Tung Chung New
Town Extension, and Siu Ho Wan Development, the Lantau
Tomorrow will be home to over 1 million people and provide
jobs for 600,000. A significant portion of these new jobs will
be related to the retail, dinning, and entertainment sectors.

To make the Lantau Tomorrow Vision feasible and the artificial
islands livable, key transport corridors have to be constructed.
Strategic highways and railways connecting the artificial
islands to the Hong Kong Island, Lantau, and New Territories
West are prerequisite to let people live and work on them with
convenient connectivity.

Creation of new capacity helps Hong Kong prepare for future
challenges. But equally important is that with this new
capacity, there will be more rooms for us to rejuvenate our
existing compact high-density urban cores that are ageing
rapidly.

On top of that, the government has kept pushing forward
ongoing development of New Development Areas. The Kwu
Tung North, Fanling North NDAs will together provide over
70,000 flats. Hung Shui Kiu NDA will supply another 61,000.
Tung Chung New Town Extension about 50,000 and Yuen Long
South, 28,500. These are all new capacity to be created in
the medium term where population intake will commence in
around 2023, which is five years from now.

Flat numbers do not seem to be so relevant to economic
development directly. But it will certainly have an impact on
the retail sector. With New Development Areas starting to
mature, new district-level — or even regional-level — shopping
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and F&B centers will be provided to meet the ever increasing
need of the residents as well as the huge number of tourists
from the Mainland and overseas.

I would like to tell you more about some facts of the Hung
Shui Kiu NDA to illustrate how these NDAs will bring impact
on the economic landscape. The current planning for Hung
Shui Kiu NDA will create over 150,000 jobs for the region, with
which over 41,000 will arise from retail, dining, entertainment
and other commercial uses. Together with some other private
initiatives to develop shopping and F&B centres in the New
Territories West including Yuen Long, Tin Shui Wai and Tuen
Mun, we can foresee that the economic vibrancy in the region
will change substantially in the coming decade. Moreover, the
strategic transport infrastructure that links the artificial islands
proposed in the Lantau Tomorrow Vision to Hong Kong Island
and New Territories West will certainly bring new opportunities
to the region.

I hope that by giving you a glimpse of what the government
is planning for future development in Hong Kong will inspire
hope as well as opportunities to you. We are sparing no efforts
in producing lands and creating capacity. These planning and
development projects will take some time before fruition. But
we are determined to speed up the process and to continue to
take a long-term and holistic approach to plan for sustainable
growth for Hong Kong.

Lastly, | wish you all the best. And | wish that the Hong Kong
Retail Management Association will continue to thrive under
Thomson's and Annie's able leadership. | would be happy to
have more exchange of ideas with you.

Thank you for your patience and attention.

CKC18.COM
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Scan & Go

Smart shopping
with easy checkout

TasteToGo

Mobile food
ordering App

Bav 0001

by Watson'’s Wine

Bar 0001 by Watson's Wine, the first bar to
open inside CKC, is the place to taste the
world's latest trending sakes, spirits and
fine wines.
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| echLife

by FORTRESS

TechLife by FORTRESS brings together
GameZ's portfolio of e-Sports products and
FORTRESS' innovative TechLife collection to
deliver tech-driven shopping experiences
never seen before.

watsonslLab

watsonsLab, a specialised Watsons concept
store, with devoted professional makeup
artists, colourBEAUders, serve at “Beauty
Bar” and the “Style Me!” AR App for you to
apply virtual make-up instantly for easy
product comparison.
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HKRMA Hosts Media Gathering

5% 5 P T B

Shortly after being elected in mid-October as the Association's new Chairman, Mrs.
Annie Yau Tse hosted a media gathering on 22 November. It was her intention of
maintaining close contacts and establishing cordial relations with friends of the media.
More than 30 media friends representing 20 agencies attended the relaxing and
amiable gathering.

Retailers have been facing long-standing issues such as manpower shortage, high rents
and high labour costs. Moreover, unpredictable market conditions brought forth by
the recent China-US trade war, RMB devaluation, interest rate hikes, as well as volatility
in the property and stock markets, have posed the utmost and imminent difficulties to
the retailers. In light of all these unfavorable conditions, Mrs. Tse reported that retailers
inclined to stay conservative in forecasting the coming market performance.

To maintain a sustainable development of the industry, Mrs. Tse will adhere to the
Association's objectives and strengthen its support for the industry in the following six
directions:

(1) To facilitate the industry in accelerating its IT transformation and establishing its
online and offline sales models, so as to explore new opportunities.

(2) To consolidate the industry's strength and make its voice stronger, while
maintaining a sound business environment.

(3) To bring in fresh blood by grooming professionals and talents, and strengthening
the promotion of retail profession.

(4) To innovate our service experience while consolidating our advantages in retailing.
(5) To enhance the competitiveness of SMEs by continuing our support for them.

(6) To promote long-term retail industry development by raising the industry's
awareness in terms of environmental protection, social corporate responsibility and
manpower resource for sustainable development.
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In view of concerns relating to deteriorating China-US trade relations, Mrs. Tse called
on local retailers to adhere to the competitiveness of Hong Kong's retail industry
and uphold their product quality and service integrity, while persistently enhancing
the quality service rendered by their staff. She also advised retailers to actively
equip themselves with cutting-edge solutions, particularly those that may expedite
the development of e-commerce and online and offline sales, so as to expand their
customer base globally.

Presently, the market has been plagued with various uncertain economic factors, and
that the consumption power of local and Mainland customers has declined. Mrs.
Tse called on the Government's instant support to the industry in terms of building
a sound e-commerce ecosystem, strengthening retail technology applications of
retailers, supporting related skills training, and providing solutions to warehouse
deficiency and logistics barriers. On the other hand, she pleaded the Government
to step up promotions to boost visitor arrivals in Hong Kong from various countries,
and in the meantime to enhance Hong Kong's tourist reception capacity in order to
maintain healthy development of the retail- and tourism-related industries.
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Service & Courtesy Award Honours Positive Energy and Breeds Quality Service
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Winners of this year's "Service & Courtesy Award" were made public at the Winner
Announcement held on 9 October. Crowned with the "Oscar of the Retail Industry",
the "Service & Courtesy Award" has since its inception in 1986 attracted participation
by more than 500 retail brands and 10,000 frontline employees. While retailing has
made progress with each passing year, so did the Award and it has been optimized
annually to take lead in terms of service innovation.

As this year marks the Association's 35th anniversary, the Award has ushered in major
innovations, and more than 300 distinguished frontline employees were appointed
as "Retail Ambassadors" under the Award scheme. Furthermore, the Association
invited this year singer-songwriter Mr. Phil Lam as "Service Icon". On the day of the
Winner Announcement, Mr. Lam, joined by more than 300 "Retail Ambassadors",
took oath in the presence of 1,200 retail practitioners at the ceremony. They
committed themselves in the coming year to breeding the culture of quality service,
and encouraging the frontline employees to uphold their excellent customer service by
sharing their experiences. They also committed to enhancing the younger generation's
understanding about the retail industry so as to attract young blood.
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HKRMA
GREEN HACKATHON

HEEE) mMETE !

AiConsumer;.Touch, a Rush!

To promote sustainable development for the retail industry development, a Green Hackathon is scheduled on 23-24 February 2019.
The event aims to bring retailers and young people together to develop ideas that can be applied in retail shops to promote customers'
awareness and practices to protect the environment.
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What is Hackathon #: &5 Hackathon?

A hackathon is an event in which a large number of people meet and collaborate in small teams with an objective to “hack” or solve a
problem statement through a short period (typically lasting from one day to a couple of days). Based on the problem statement, teams
will develop new solutions and develop business model. At the end of the hackathon, teams will give a intense pitch of their ideas &
prototype to a panel of judges.

Saturday to Sunday, 23-24 February 2019 Innovation Think Tank, 13/F Jockey Club Innovation Tower, PolyU Hackathon2—EAAIEE - ERAE—ABHFEABBHARDBNEE - BB RHF - EEERER(—R—AERHEHEEH
201942 B23F 24 H (285 B) EHET AEBESSAIFNE 13 Z2AIFREE TERTHBEMIRE BT RNAATT R - THackathonfE kAT » EBSLIEDES » MTSERMEBNAREEE -

Do you have following CHALLENGES in shops BENEFITS FOR RETAILERS 28 i
Eﬁ%éﬁl«){??’lﬁ“? Solve environmental problems ES&ZGEEHE “

Find innovative solutions/ideas to the green challenges that they are facing in retail shops.
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Join our Green Hackathon if you have these challenges! . .
ZRRIEHHEDHEE - IRDSMNGreen Hackathon p
Enquiry &3
WHO SHOULD JOIN 228 A 1:? Ms. Iris Ng /)\48 Tel 3% : 21799410/ 96713729 Email 55 : iris.ng@hkrma.org
University Students and Hong Kong Retail Brands Ms. Katherine Yu /)M Tel 885E : 2528 9963 Email EE[ : katherine.yu@hkrma.org
RE/RE4 - EHETERE Website 4841F : https://www.hkrma.org/greenhackathon/en/index.html
Participating Brands Z2Ed & : Platinum Sponsors: Gold Sponsors:
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Recognition of Prior Learning (RPL) Commendation Ceremony cum Sharing Session in Retail Industry

N
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To date, more than 3,000 retail practitioners have been issued 4,000-plus
certificates under the Recognition of Prior Learning (RPL) mechanism for retail
industry, which was rolled out on 1 December 2014. In appreciation of 42 retail
organizations that support their employees to apply for RPL credit, the Retail
Industry Training Advisory Committee (ITAC) held a commendation ceremony on
12 November 2018, and Hon. Peter Shiu Ka-fai, member of the Legislative Council
for Wholesale & Retail, attended the ceremony as Guest of Honor.

To Transform Experience into Industry-recognized Credential
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In his welcome speech, Chairman of the Retail ITAC, Mr. Henry Yip, said  BEHEAES T EE GBS EL
that while most of the local retail practitioners had worked their way up AR FEXAIODREELR R
from the junior positions, and that they had acquired rich experience and TAET. EE BREEENIMER
skills, they often did not have an industry-recognized certificate. RPLwas a BRI AL » (BEFRR—IRITERS
mechanism just served this purpose, allowing them to obtain qualifications approved by the  F93BZ - RPLIEIFAILIZBMMIPTERHE

Education Bureau, and that their capability was recognized by the industry.

To Boost Professionalism with Full Support

RRANERE » BESEIRFER
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Mrs. Annie Tse Yau, Chairman of the Hong Kong Retail Management ZJHESEEEBERETESHTEL LT
Association, noted that retail practitioners would have a clear path Re s SENXEEBEFRAE
towards higher education after their qualifications were recognized. She  HIFEEBESWHIEL » BIEF
said the retail industry as a whole would benefit from the development, WEEWMEZEKE  HEEIZEXR
because this would help boost the professionalism of practitioners. This was the reason  #E Bz - WIH @ L ERBEMEB AR
that the Association had been over the years actively promoting in various ways the AYEE  ZHFEANDEEERLEBER

Qualifications Framework and RPL through different platforms, she said.

RPL
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To Benefit from the Arrangement that no Assessment is Required During the
Transition Period

Under the RPL mechanism for retail industry, the five-year transition period will expire
on 30 November 2019. Currently, applicants may be granted Levels 1 to 3 recognitions
simply by submitting their credentials relating to work experience and documents
verifying their number of years of experience. Only recognition at Level 4 is subject to
assessment. When the transition period has lapsed, however, all applications for Levels 1
to 4 are subject to assessment under the mechanism.
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Up to 100% of Application Fees may be Reimbursed by the Government

Applicants who have successfully passed the assessment can apply right away for 75%
reimbursement of the assessment fee. Additionally, the remaining 25% assessment fee

To Attach Great Importance to Employees and Boost Recognition

Ms. Janis Tam, Managing Director of Swire Resources Limited, shared
her views, saying that when promoting RLP among its work force, it was
important that a company maintained mutual trust and interaction with

its employees. In large-scale staff activities, she said, her company further
recognized employees whose RLP applications were successful, as this would boost their
recognition and convey the message that the company attached great importance to RLP.
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may be reimbursed upon application should they complete any courses recognized under

the Qualifications Framework.
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Recipient list of Retail RPL Commedation
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— . . . . 1. OK{EFI[EERAT 15. R b @it EHOERAR 30. ¥ 360 BRAFA
Win-win Solution through Simple Procedures Circle K Convenience Stores (HK) Ltd Bonjour Cosmetic Wholesale Center Ngong Ping 360 Limited
2 111 el = 1= A = ) R0
gy Mr. Nelson Lo, Director of Marketing and Operations of Mannings, Dairy Farm FHEE R 7 T B 28 2 i R 2. ENEE Limited 31, MHTEST
- - Company Limited, said his company got immediate results after participating HINERAN T BEZESHNEREEERH Maxim'’s Group 16. RREEEFRAT Parsons Music Limited
ras in RLP. After joining RLP, the company saw its employees’ confidence increased — ¥B4c4307R, AT B MRLPAX B R EIED 3. EEBETE (B%) SRAT Café de Coral Holdings Limited 32, Pretty Renew
and that their service level improved, and that the scheme brought benefits to BEEkL o E THERLPE » (S/0MEMY - PARKNSHOP (HK) Limited 17. ZERREBRAABEER RBRAR 33. BEEE
. . B2
employers, employees and customers. Nelson noted that employers and employees might think  RIFKFIVERTIRFA @ HEE ~ BS ~ 4 B CATALO Natural Health Foods Limited Pricerite Home Limited
that RLP involved complicated processes, but once they had an initial understanding of RPL, they — LIZEERERE 5 - B4R AEFNE Pizza Hut Hong Kong 18. EAIMERAF 34, S TAEIRAT]
. o . . _ e . . .  EETEA =
would realize that the application procedure was in fact very simple. ERTERLPEIAIRE/RRE LS - (BR)EE 5. SBIMbiERARAT Sleeeeello ERuas Miulise Re:echo Asia Pacific Ltd.
1% HERERRREE - Sa Sa Cosmetic Company Limited 19. BB BEBENERAT P =
To P C Devel by Encouraging Lifel CSL Mobile Limited 35. RSUBHERRAT]
0 Promote Career Development by bkncouraging Litelong S R A R 58 6. AEEREBRAH Saint Honore Cake Shop Ltd.
Learnin 5 S e HES Swire Resources Ltd 20. Derma 21 Medical
; | - N o 36. ARGAEEERAT
Mr. Alex Tsang, Regional Manager of Watsons Group (Hong Kong) Co. Ltd.,  [EEREE(EFB)ERA R &L E 7. XEZEEAERAT 21. BEHERDO Tai Hing Catering Group Limited
= 1 said his educational background was not good enough when he joined the ~ ZEF LA RRABTELBERFAR The Wing On Department Stores Design Information Centre 37, AVERAT - + « +—
retail industry. Yet, he said, RPL helped boost his career development. He = s RPLAE XX EEBE K o (Hong Kong) Limited 22 SErEEmE The Dairy Farm Company, Limited -
shared his experience that he was initially very nervous when attending an interview in relation i ZFREE VRS FEmMS » D 8. ERETE (F8) BRAR-BF Hung Fook Tong Holdings Ltd. 7-Eleven
to his application for the Level 4 Recognition, but he soon realized that the interview mainly — RZ3E » BRAK R 2ETESEAH A. 5. Watson Retail (HK) Limited - Fortress 23. BIREEARAT 38. A RAT - BE
focused on his daily work. Now, Alex has been promoted to a regional manager from a frontline & T{EEW o LA REE RBIA 9. BEREETE (&8) ARAR-EEKX Imperial Bird’s Nest Int’l Co. Ltd. The Dairy Farm Company, Limited -
salesman, and has obtained the RPL Level 4 Recognition. This credential has helped his continued EZAANRKRIE » WEERPLE A. S. Watson Retail (HK) Limited - Watsons 24. SRUEEEARAT Mannings
studies which he is taking in relation to the Level 5 Recognition, he said. WER  BEMEEEE > BESH 10. BEREREZE (558) GRAR-EBER King Fook Jewellery Group Limited 39. —HABRAF
R - % —— (HK) Limited 25 BESE VAT Lmited
\-N. ) on neta € Laws Fashion Group Limited 40. YGM B ZBR/AT]
- Watson's Wine YGM Trading Ltd
1. RS ERERAT e '
: ; - Le Saunda Holdings Ltd. 4. B REAREESEMERRAT
Angel Cosmetics International Limited i
27, R You Health and Fitness Club Ltd.
12. BEEERERRAR (Z2f) ' ; P = A=
Arredamenti Company Limited (Giormani) ldbenl s Femg ong 42. %Eﬁéﬁ.ﬁﬁmAa .
N _ Yue Hwa Chinese Products Emporium
L 28. EZARAT fiol
13. B.S.C. Colourliving Limited LR Limited
Mekim Limited
4. BEBERIBIRAT

Belle Worldwide Limited

29. EILIT2EAMARAT
Nam Pei Hong Sum Yung Drugs
Company Limited
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ACTION Consultancy Co. Ltd.
EaEEREERAT

EHWEE - 2727-2225 | @it - www.acc-crm.com | I - marketing@acc-crm.com

The RTTP subsidises local companies on a 2:1 matching basis to train their staff
in advanced technologies, especially those related to "Industry 4.0".

Eligibility
registered in Hong Kong under the Business Registration Ordinance
non-government and non-subvented organisation

the employee nominated is a Hong Kong permanent resident with the
necessary background / experience relevant to the advanced technology

* Each company is subject to a funding ceiling of HK$500,000 in each financial year.

Types of Training Courses Supported

* Public Course
A training course that is open to the public for enrolment. Applications for
registering public courses are made by course providers.

* Tailor-made Course
A training course that is designed for a particular company. Eligible
companies should apply for course approval and training grants in one go.

The RTTP supports local and non-local training in advanced technologies.
These technologies should be advanced in nature and not yet widely adopted
in Hong Kong. The adoption of such technologies should also benefit the
economy of Hong Kong.

Enquiry £3#)

Reindustrialisation and Technology Training Programme Secretariat

VTC Headquarters (Industry Partnership)

30/F, Billion Plaza I, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon
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The Association welcomes the following new members.

New Members

Members' Corner ‘

ENQUIRIES

BEELLUTARMAREE -

FULL MEMBERS
AHEHR

1. 138 (Hong Kong) Company Limited
138 (BB BRAT

2. Beauty Essence

w

Le Bon International Limited

BIEFEERAT

4. Life Fountain
IR

5. Milan Nuo HK Limited
KEBE(EB)BRAE

6. Sky Mart

7. Two Collection

8. UTRY

9. Concept (HK) Trading Limited

10. Galleon Home Limited

11. Golden Cosmetic & Beauty Limited
SRICHETEXRBRAT

12. Sitoy Retailing Ltd
RREBEBRAH

13. Chao Fan Cosmetic Limited
BB BRAR

14. CORNERC.CO

15. Extensive Publicity Limited

16. I'm Beauty

17. KoreanFadMart

18. Lemon King Company Limited
BEEERRAF

19.
20.
21.

22.

23.

24,

25.

Tel: (852) 2866 8311
Email: membership@hkrma.org

Mrs 1000 Shoes Limited

Ms Adorable Lux Company Limited
Noble Master Limited
BERBRAT

Best Friend Holding Limited
BEHBERAR

Nsquare (HK) Limited
HERRTT(EB)BRAT

Prince of Peace (Hong Kong) Limited
FEIARFIT(EBBRAT

Tina Beauty Company Limited
BEIEEARAT

ASSOCIATE MEMBERS
K]l

1.

Eleko Industrial Limited

KA ERARAT

imimr Systems Limited
EBHFMERA

Million Tech Development Limited
BEERARAT

QFPay Haojin Fintech Limited
BB RAT
Action Consultancy Company Limited
EE R FERAERAR

Centaline Commercial

hR(T )

NewTrek Big Data Limited
BB ABIEARAT




Policies & Legislations
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This column is to inform members and readers about the various ZAiHEEERAEEREEREHGEMRAESEXE 2HENE
legislative and industry issues that the Association has reflected & BEBFHEHEEBRERBMER -
its views to the Government or relevant entities.

Association's Views e

Please find below a list of issues which the Association has ABEREZHTIFERRERIERS  FHARTIZER

contributed position papers and comments in the last quarter.  geEut www.hkrma.org °

Details can be found in the HKRMA website: www.hkrma.org

m Consultation on Implementation Arrangements for Municipal Solid — ® & mhEZEYRENRZEETH:SHA
2

Waste Chargin S O e 08 A S e = Tk N

arging o _ = BEELAREEEEIIENN

m Consultation on New Producer Responsibility Scheme on Suitable
Plastic Product Containers

m Consultation on Formulating Sectoral Working Hours Standards = 2018 B S
m 2018 Policy Address ® 2019-2020 FEYMBIEEZRE
m 2019-20 Budget

B FEITREH AN

HKRMA Functions
W6 —

Date HEA Functions ;EEIER

08/03/2019 Earn & Learn Pilot Scheme for Retail Industry - 4th Cohort Student Completion Ceremony
TEX "B BRRIRAENS - FUESFRE

23-24/02/2019 HKRMA Green Hackathon

16/02/2019 HKRMA Green Hackathon - Orientation Day
HKRMA Green Hackathon - #3#1 H

11/12/2018 2018 Hong Kong Awards for Industry - Awards Presentation Ceremony
2018 HHE T rstemstang

6/12/2018 2018 HKRMA Annual Dinner & Retail Awards Presentation Ceremony
2018 FF & Emiiae

22/11/2018 Media Gathering Cocktail
B

23/11/2018 Workshop on Consultative Selling Skills
TET(FY - EERMINHEERIS

15/11/2018 Workshop on Basic Selling Skills
SETFY; - EEEREERD

For enroliment and further details, please visit www.hkrma.org.
waRBAFE 2B www.hkrma.org o

Visit our store at; - ‘- ; : ; il
Cityplaza, Langham Place, CWB SOGO o : : ; ﬁ'AlDD}mng-knng




HONG KONG
RETAIL MANAGEMENT

ASSOCIATION

EATEERHD
JOIN NOW
an B0
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ADVOCACY « MYSTERY SHOPPER PROGRAMME

SERVICE & COURTESY AWARDS
QUALITY E-SHOP RECOGNITION SCHEME
SME SUPPORT « EDUCATION & TRAINING

BURIG « MM RTEI « R ARFLS
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PROMOTE
Retail Development

HEE) ERBRE

UPHOLD
Honest Trading

HRE FhRIES

GRASP
Market Information

S22 HinE

EXPLORE
Business Opportunities

R BIRrH

ENHANCE
Professionalism

RA sHEE

ESTABLISH
Networking Platform
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