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Message from the Chairman of HKRMA
EETEERBE TR

Mrs. Annie Yau Tse

SRR FET L

SAILING IN THE YEAR OF THE OX WITH HOPE

AR EUFFE

At the beginning of the Lunar New Year, may | first
wish members and fellow retailers a healthy and
prosperous Year of the Ox!

Looking back in 2020, the retail industry has been
deeply impacted by the COVID-19 pandemic for almost
the entire year. Hong Kong's retail sales have fallen for
23 consecutive months, and recorded its worst ever
year-on-year decline in 2020. For the full year of 2020,
the total Retail Sales Value (RSV) dropped by 24.3%,
estimated at HK$326.5 billion.

Given the low base in 2020 and no conspicuous
growth impetus, the Association forecasts a flat RSV
performance for the first half of 2021 against that of
2020, or with a low single-digit percentage fluctuation.
However, it is worth noting that when comparing to a
normal first half of 2019, the RSV may register a
decline of 20% to 30%, or 35% against that of 2018.
Since the impact of the pandemic is still unfolding, the
Association will closely monitor the situation and
revise its RSV forecast in due course. Moreover, the
Association will maintain a sensible approach by
looking into two-year and three-year comparisons in
order to depict a more accurate picture of the RSV
trend despite the low base performance throughout
2020.
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Message from the Chairman of HKRMA EESEEEBRETEZE

Mrs. Annie Yau Tse #if&Z &L+

With the concerted efforts of the whole community,
we finally saw a decline in new COVID-19 cases to low
double-digit figures since February 2021. Although
the consumer sentiment was improved during the
Lunar New Year alongside mild relaxation of social
distancing measures, the recovery trend of retail
sector has yet to be monitored in a longer term.

Recently, the Government indicated that the
pandemic could be regarded as under control if the
number of new cases stays at low double-digit or
single-digit. Barring unforeseeable factors, with the
roll-out of the mass vaccination programme, hopefully
Hong Kong people’s lives could be gradually restored
to normal and travel restrictions could be lifted soon.

Although the fourth wave of the local epidemic has
shown signs of easing lately, the labour market will
remain under pressure in the near term as it will take
time for economic activities to resume normal. The
Government just announced that the seasonally
adjusted unemployment rate is worsened to 7% from
November 2020 to January 2021, reaching a record
high in the past 17 years. The index reflects the severe
blow to the labour market and local economy caused
by the pandemic.
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Message from the Chairman of HKRMA EHESEEERE T EZE

Mrs. Annie Yau Tse H&Z &L T

Amidst frozen inbound tourism, high unemployment
rate and dampened consumer sentiment, retailers are
indeed struggling to keep their business afloat. In the
past months, the Association has been working
tirelessly to fight for the best interests of Hong Kong’s
retail industry. As the pivotal importance to economic
recovery is to keep the pandemic under control the
soonest possible, we have been urging the
Government to implement a holistic plan on fighting
against the virus so that the borders could be
reopened safely for bringing international travel and
business activities back to Hong Kong.

Financial Secretary has just delivered his 2021-2022
Budget Speech on 24 February, and amongst various
cost-saving measures to support enterprises, we
particularly welcome the Government’s introduction
of issuing electronic consumption vouchers in
installments with a total value of $5,000, which will
certain give a boost to local consumption. As details
of the e-voucher scheme are not yet disclosed, we
urge that the operation of the scheme should be
simple and efficient, while at the same time, it should
be very targeted so that the hardest hit retail
categories could be assisted within a short timeframe.
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Mrs. Annie Yau Tse $R &Lt

Message from the Chairman of HKRMA E S EE BT ETFEZE

In the Association’s submission for the Government’s
2021-22 Budget Consultation, we have given a
number of recommendations on both near term and
longer term measures for the survival of retail
industry. Amongst all these suggestions, we would
like to reiterate our urge for a government-led large-
scale online shopping festival that enabling retailers
to capture new business opportunities from overseas
markets at minimal cost. And in longer term, we
maintain that the Government should provide policy
and funding support to help retailers to speed up
digital transformation and expand their footprint to
the Greater Bay Area. We also see the opportunity of
establishing Hong Kong as a retail education hub in
the region. We sincerely hope that the Government
would take heed of our suggestions for the robust
development of our industry in years to come.

In 2021, the Association continues spearheading the
retail industry’s transformation through our flagship
programmes, omni-channel promotions, member
activities and talent development programmes. For
example, for promoting best practices in e-shops
operations, we launched a new tier of “TRUST E-
Shop” scheme under our current Quality E-Shop
Recognition Scheme. In addition, an 020 Customer
Experience Recognition will be launched to recognize
retail brands with seamless online and offline
customer experience. Moreover, to suit the latest
learning needs of retailers, an E-Learning Hub has
been set up on our website, which provides short
videos on most sought-after topics.
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Message from the Chairman of HKRMA E S EE BT ETFEZE

Mrs. Annie Yau Tse $R &Lt

Taking this opportunity, we are pleased to announce
that our annual Hong Kong Retail Summit will take
place on 17 June this year. With the theme “The Rise
of New Retail Normal: Recover and Revitalize under
Adversity”, the Summit will engage business leaders
and technology pioneers to exchange insights about
how Hong Kong'’s retailers should adapt in the post-
COVID business environment, and to redefine the
future of Hong Kong’s retail industry in a collective
manner. You may refer to the respective section in
this Newsletter for the stellar speaker line-up and
sponsorship opportunities for the Summit.

Last but not the least, | hope you would find this issue
of Newsletter particularly informative and relevant, as
you may come to know more about how our two new
Vice-Chairmen, Ms. Randy Lai, CEO, McDonald's Hong
Kong, and Mr. Andrew Yu, Director, Yue Hwa Chinese
Products Emporium Ltd, lead their business in
overcoming ordeals amidst the pandemic through
their personal interviews.

While the Association is expecting another
challenging yet recovering year, may | invite members
and fellow retailers to stay connected with us by
renewing your membership with the Association for
2021. For those who are not yet our members, | would
strongly recommend you to join the Association
without delay in order to enjoy exclusive benefits and
networking opportunities in this big family of retail.
With courage and faith, let us stay united to move
forward and face all kinds of challenges together.

As spring is in full swing when you read this message,
may | once again wish members and fellow retailers
good health and prosperity throughout the year.
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Message from Legislative Councillor
(Wholesale & Retail)
IAEEREZE (MEREE)

Hon. Peter Shiu
AB ST A

STIMULATING THE ECONOMY WITH ELECTRONIC CONSUMPTION

VOUCHERS
#IEFHES FEDHE

Retail sales in Hong Kong have fallen for 23
consecutive months at the time of writing, and
plunged 25% in 2020 - the largest annual decline on
record. The government says the figure reflects the
impact of COVID-19 on consumer activity. However,
that statistic alone does not tell the full story of the
downturn the retail and wholesale industry has
experienced over the past two years.

Social unrest was already having a severe effect on
domestic and tourist consumption in the second half
of 2019, putting retail sales on a steep downward
trajectory. The year-on-year decline in 2020 was
therefore limited because it began from a relatively
low base. In 2018, when there was no social unrest or
pandemic, retail sales were HK$485.2 Dbillion
compared with HK$326.5 billion in 2020. So, we can
see that the true extent of the market decline has
been in the order of one third.
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Message from Hon. Peter Shiu
Legislative Councillor (Wholesale & Retail)

AEEE (MWENTE) BREXE

What is especially worrying now is that COVID-19 has
been with us for more than a year but has still not
gone away, and many industries have suffered
severely. In addition, although vaccines are on the
way, the progress towards giving those vaccinations
remains unclear. The market outlook for 2021,
therefore, is not an optimistic one. In particular, the
pandemic has not been controlled internationally
and overseas tourists are unlikely to return for some
time vyet. It is difficult to have any realistic
expectations of foreign exchange income. In such an
environment, we can only rely on domestic
consumption as an engine to drive economic
recovery.

Using domestic consumption as a driver for
recovery

Last year, the government accepted a proposal for
the 2020-21 Budget from the Liberal Party and myself
for every adult permanent resident in Hong Kong to
be given HK$10,000. This was unqguestionably a
benevolent and helpful measure for the 7 million
people of Hong Kong.

Unfortunately, the programme’s launch in July
coincided with the third wave of COVID-19 and was
followed by stringent government restrictions on
social gatherings. Many people stopped going out
and spending, leaving their money in the bank and
cancelling out the government’s efforts to encourage
consumption.
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Message from Hon. Peter Shiu
Legislative Councillor (Wholesale & Retail)

FEEE (HELEE

) AREELE

In early January, | again met the Financial Secretary
with the Liberal Party to discuss the Budget for the
coming year. As well as suggestions such as waiving
government fees and licence fees, waiving rents, and
launching a new tranche of the Employment Support
Scheme, | proposed that the government introduce
electronic consumption vouchers.

Specifically, | suggested the government consider
making use of electronic payment platforms such as
Octopus cards to provide each citizen with electronic
consumption vouchers worth HK$5,000, which could
be divided into 10 installments of HK$500 a week
and made valid for spending on specific dates,
otherwise they would be returned unspent. The
government could also issue the vouchers for
different types of goods and services to ensure
spending is spread evenly across a variety of
industries and sectors.

Such a scheme would not only drive domestic
consumption but would also have a ripple effect
through sectors, including retail, wholesale, catering,
import, transport, and logistics, so that businesses
and the livelihoods of employees throughout Hong
Kong would benefit.
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Message from Hon. Peter Shiu
Legislative Councillor (Wholesale & Retail)

AEEE (MERTE

) AREELE

The practice of distributing vouchers to boost the
economy has long been embraced in other places
around the region, among them Mainland China,
Macau, Taiwan, South Korea, Japan, and Singapore.
In October last year, the Hong Kong Tourism Board
launched a programme under which people could
join local tours for free in return for spending more
than HK$800 at retail and dining outlets. The
programme’s 10,000 places were booked up in just a
week. That demonstrates just how enthusiastically
members of the public welcome initiatives to
encourage consumption.

The government has resisted issuing physical
vouchers in the past on the grounds that it would
involve excessive administrative costs. | believe if
vouchers were issued through an electronic payment
platform, administrative costs would be greatly
reduced. The government therefore has no reason
not to consider this. | very much hope the
government will adopt this proposal and put it into
practice as soon as possible to boost the Hong Kong
economy and help bring about recovery in the near
future.
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CEO TALKS
Navigating

COVER STORY

Business Through the Pandemic

432 ‘Eﬂ %
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The outbreak of COVID-19 that shocked
businesses in early 2020 has created a highly
volatile business environment, and affected

many sectors with the retail industry bearing
the brunt and suffering the greatest loss.

As they steer their businesses amid the
pandemic, Ms. Randy Lai, CEO of McDonald's
Hong Kong and Mr. Andrew Yu, Director of Yue
Hwa Chinese Products Emporium Ltd, the new
Vice-chairmen of Hong Kong  Retail
Management Association (HKRMA), talk about
the strategies that help protect their companies
against the crisis.
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v CEO TALKS

v
INNOVATIONS INSPIRED BY DAILY OBSERVATIONS
> 579 A1l 2 == A - =45 35H 5
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Ms. Randy Lai ®&F&+

CEO, McDonald's Hong Kong | Vice-chairman, HKRMA
EREEEY THAR | TETESERTEERE

Constantly pursuing innovation, McDonald's Hong Kong embarked on its digital
transformation journey years ago with the introduction of McDonald's App and
other digital initiatives like self-ordering kiosks, which have been highly popular
amidst the pandemic. Digitalization is now an integral part of the brand’s strategy,
and Randy Lai, CEO of McDonald's Hong Kong known for her vision and experience
in marketing, believes that it has helped McDonald’s to stay ahead of the game by
bringing customers back to its restaurants by minimizing social contact.
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Like many Hong Kong people, Randy has fond
memories of growing up with McDonald’s and
celebrating her birthdays there. She aspired to be
part of this brand since childhood and to share the
joy with other children. When completed her
overseas study and returned to Hong Kong, she
started her career in marketing at leading
companies like Nike and Microsoft. In 1998, she
called the McDonald’s headquarters to introduce
herself and was given the chance to make her
childhood dream come true. Having worked in the
marketing division in China for six years, she
returned to Hong Kong in 2005 to take up the role
as the head of marketing. In 2010, she became the
first female Managing Director of McDonald’s
Singapore and was appointed as CEO of
McDonald's Hong Kong in 2011.

With innovative spirit and aspiration for
excellence, Randy has made various remarkable
achievements in McDonald’s Hong Kong over the
past 22 years since 1998. From the 24-hour
business model and freshly brewed coffee to
McDelivery  service, she proposed many
groundbreaking ideas based on her daily life
observations. Inspired by Hong Kong’s culture of
long working hours and having late-night meals,
she presented the concept of “24-hour
restaurants” in 2006. She also opened up a new
market by launching McCafé premium ground
coffee for discerning office workers in 2008.
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BETTER CUSTOMER EXPERIENCE THROUGH DIGITALIZATION

S MsEEF AR

While there were doubts over the 24-hour model
and McCafé concept, time has proven that Randy
was right when these services are now the main
focuses of the company’s strategy. These two
initiatives were followed by the self-ordering
kiosks and McDonald's App launched in 2017 and
2018 respectively. Once again, they have been
well received by the market. Today, over 90% of
McDonald's restaurants have self-ordering kiosks
that handle nearly 40% of the purchases, and the
McDonald's App has more than 2 million
registered users. As smartphones become our
necessities, Randy expects digitalization to evolve
into a global phenomenon, and that technology
will be part of everyday life. Therefore, from
McDonald's App to the Experience of the Future
(EotF) concept, the brand is committed to
accelerating digitalization in its restaurants,
customer journey, marketing promotion and

human resources management strategies.
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Instead of lowering the cost of manpower, the new
technologies by McDonald's mainly serve to
create a more rewarding, holistic digitalized
experience for its customers. According to Randy,
the customer journey consists of three parts,
namely ordering, payment and offering feedback.
Customers can place orders easily via the
McDonald's App or a self-ordering kiosk, and
choose from different cashless payment options,
such as Octopus card, credit card and mobile
payment platforms. Customers can also share their
feedback about their dining experience using
McDonald's MyVoice App.
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With the expanding features, the McDonald's App
has witnessed a broader user base during the
pandemic as it offers much convenience to
customers with the safe and efficient contactless
ordering and food collection services, while the
24-hour McDelivery service allows them to enjoy
the food in the comfort of their homes. Loved by
the users since its revamp in last July, the
upgraded McDonald's App features a more user-
friendly interface, personalized experience and a
wide variety of coupons.
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In light of the rapid digital transformation and rise
of e-commerce in the retail industry, as well as the
ever-changing needs of the millennial generation,
Randy believes that it is important to improve
customer satisfaction through both online and
offline channels. Apart from upgrading the
hardware, she also committed to the 3Fs
philosophy - Fun, Firm, Fair - when it comes to
talent development. She considers herself as a
conductor of an orchestra who should assign the
right person to the right position and uphold the
3Fs concept at all times to allow every member to
unleash their talent. She leads her team towards
success from an all-round perspective.

Being the Vice-chairman of the HKRMA, Randy
encouraged her colleagues to participate in the
Association’s Service Talent Award with an aim to
take the service quality to the next level. She
believed that the award would broaden the
horizon of frontline employees by offering them
the opportunity to exchange ideas with their
peers, help the company nurture talents and
recognize outstanding performers. Realizing that
the pandemic has challenged the traditional store-
based business model of local retailers, Randy
urges business owners to take their businesses
online quickly to tap into the rapidly growing
online market. Serving as the Chairman of
HKRMA’s Membership Sub-Committee, she also
plans to invite more online shops to join the
Association and to promote the online and offline
development of the local retail industry together.
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EMBRACING OPPORTUNITIES & DIGITALIZATION
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Mr. Andrew Yu R{EHREE
Director, Yue Hwa Chinese Products Emporium Ltd | Vice-chairman, HKRMA
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Shortly after his father’s request to return to Hong Kong during his 60th birthday,
Andrew left his job in Shanghai and returned to Hong Kong to join the family
business in early 2013. In order to get a full picture of the business operations, he
requested to work on the same floor with the sales and purchasing departments,
instead of taking a seat with senior management. By working and spending time
with his colleagues, he got to know their thoughts about the company and found
inspiration for the company’s business and digital transformation.
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A beneficiary of the Individual Visit Scheme and the
economic growth of the Mainland since 2003, Hong
Kong’s retail industry reached its peak in 2013. As
most retailers were busy serving their customers,
they hesitated to make any changes. However, the
visionary management of Yue Hwa recognized that
they should reform the brand and business model to
prepare for future challenges.

With the support from his father, his uncle and the
board of directors, Andrew started rebranding the
company and promoting digitalization step-by-step,
striving to innovate while maintaining the strengths
of the brand. To this end, he met with colleagues
from different departments and levels, and listened
to the views of the employees and customers
through direct conversations and questionnaires.

The first change he made was to do a major
renovation of the Jordan flagship department store
and to give the logo of Yue Hwa a more vibrant and
youthful touch. He then upgraded the enterprise
resource planning (ERP) and computer systems. In
2017, he also upgraded the online shop and
introduced the “So Good Family”, a panda family of
four who share their funny stories online and
promote Yue Hwa's products to young customers on
social media.
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These forward-looking initiatives have helped Yue
Hwa weather the storm stirred up by the pandemic.
During the onset of the pandemic, when masks were
at a severe shortage, Andrew recalled how grateful
he was when a supply of masks from Indonesia were
secured. The company first distributed masks for its
employees and their families, and then offered the
rest on the newly upgraded online store at
affordable prices.

As a result, the Yue Hwa online shop recorded
500,000 views at one point as customers scrambled
onto the e-store to purchase the masks. Though the
online platform was at the time criticized due to
server failure given the heavy traffic, Andrew was
glad that more people got to know about Yue Hwa's
new online shop. As visitors searched for products in
the e-store’s Anti-Virus Products Area, they were also
attracted by other products offered by Yue Hwa. He
shared that the company’s online business has
grown several times over during the pandemic.
Although this emerging online business cannot fully
cover the decrease in business suffered by the
physical stores, it has significantly alleviated the
impact on the company and gave hope on a new
front for staff.
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Unlike other traditional department stores, Yue Hwa
operates a seven-storey flagship store as well as a
dozen specialty stores selling proprietary Chinese
medicines. Yue Hwa Health Care outlets were
opened in various districts as the company noticed
that people attached higher importance to health
and wellness after the SARS outbreak in 2003. The
success of this diversified portfolio has also been
proven time and again in recent years. Yue Hwa
Health Care plays a vital role in promoting the
company’s image, especially as an expert at
traditional Chinese medicines and herbs. The Yue
Hwa Premium Collection was also launched to
present Yue Hwa branded products featuring
premium Chinese medicines, herbs and teas.

Founded in 1959, Yue Hwa has many employees
who have been serving the company for decades.
So how did Andrew initiate changes internally as a
newcomer and a young manager?

He attributed Yue Hwa's success to its strong family
corporate culture that has since sustained from his
grandfather’'s days. To them, employees are family,
Over the years, staff members would bring their
family and children to celebrate Chinese New Year
together with his family. Though the loyal team
members were used to working within their comfort
zone, they knew that they would have to help Yue
Hwa keep abreast of the times by making changes.
Besides, the company also recruited a team of
university graduates after SARS, who are now
members of the management team and are
enthusiastic on the future development of Yue Hwa.
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Adapting to changes was not easy, yet the Yue Hwa
team found it all worth it when seeing the flourishing
online business during the pandemic. Today, they
are more open to new ideas, and even took up acting
roles in the company’s campaign video for the table
chess (also known as Novuss) competition organized
by Yue Hwa recently. In fact, many colleagues are
happy to take part in promoting Yue Hwa's offerings
on social media now.

Instead of merely focusing on the number of views
on social media, Andrew hopes to attract targeted
customers and interest groups by thinking from their
perspectives. Therefore, his colleagues now
personally host livestreams to share Chinese tea
drinking culture, Chinese soup recipes, traditional
Chinese medicine and herbs, answering the
questions of customers as true product experts to
attract those who are interested in these products.

FUTURE STRATEGIES kKRB0

1. Accelerating Digitalization

Online shopping and digital transformation have
been on the rise. Andrew shared that many senior
customers were new to online shopping, but they
started to embrace this new trend during the
pandemic with the help and support of Yue Hwa
employees. Looking forward, Yue Hwa will continue
to upgrade its online store, and strive to maximize
the synergy between its online and offline
operations.
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2. Strengthening Brand Value

Since consumers nowadays can search and purchase
products offered by different brands online easily, or
even buy what they need from the manufacturers
directly, Andrew believed that retailers need to offer
more than just products from third parties.

Leveraging the commitment to quality among Hong
Kong retailers and the reputation of Yue Hwa,
Andrew will continue to strengthen the brand image
and expand the product and sub-brand portfolio of
the Yue Hwa brand. He hopes that people will think
of Yue Hwa whenever they need Chinese lifestyle
related products. An example is Yue Hwa's sub-brand
Hei Yue, which is a one-stop shop that provides
customers with Chinese betrothal and wedding
products and services.

3. Swift Response to the Needs of Customers

As the needs of customers change rapidly, Andrew
believed that retailers need to be more flexible and
respond quickly to consumer trends. For example,
during the pandemic there has been a growing
demand for food and home-cooking related items, so
Yue Hwa has been offering more of these products
and organizing food fairs at the department store’s
top floor had also helped drive more traffic. The
company also introduced organic and vegetarian
products in response to the trend of healthy living. In
the future, Yue Hwa will continue to source and
present new quality products that meet the needs of
its customers and the market.

Andrew said that Yue Hwa has taken the opportunity
during this pandemic to streamline its structure to
facilitate more collaboration across departments,
creating greater synergy and higher flexibility to
align with the transformation of the retail industry.
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FLAGSHIP PROGRAMMES

HIGHLIGHTS EEI{EH ) < 3 5 , {

The HKRMA Awards Presentation Ceremony 2020 was held both online and
offline on 19 January 2021. Rescheduled due to the pandemic, the highly
anticipated annual event brought together retailers through live streaming, the
Association’s Facebook page and its YouTube channel to celebrate and
recognise the achievements of the awardees.
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In her welcome speech, Mrs. Annie Yau Tse, Chairman of - : I T

the Association, noted that 2020 was an unprecedented
year full of challenges, but she was pleased to see that
retail practitioners had been staying in touch with the
customers through social media and other innovative
channels, delivering outstanding omni-channel customer
service. Meanwhile, she expected 2021 to be another
challenging year, and encouraged retailers to leverage
the strength of unity and revive the industry with
innovation and optimism.
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The Association was also honoured to have the Financial Secretary, Mr. Paul Chan Mo-po, as the
guest of honour. As he greeted the audiences virtually, he highlighted the structural change in the
consumption behaviour of individuals and business models seen in the past year, and expected the
accelerated digitalization and adoption of technologies by the post-pandemic retail industry driven
by the rising trend of online shopping.
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NEW AWARD FORMAT IN THE NEW ERA OF RETAIL
FTEENTERA HEREMRILE

The epidemic has accelerated the online and offline (020) and digital development of the retail
industry. To cope with this trend, the Association has launched a "Smart Retail Award" in 2020 to
encourage smart innovation and technology adoption striving to promote best practices and
innovative services to customers.

In addition, elements of retail technology are incorporated in the assessment criteria of the two
reputable flagship proammes namely “Quality Service Programme” and “Service Talent Award”. To
celebrate its 35th anniversary, the Service Talent Award also launched special honours in 2020 to
recognize the companies who provided steadfast support and won most awards in the past 35th
years.

2020 is a very challenging year brought by the coronavirus, the Association specially launched Retail
Anti-Pandemic Award and Certificates to recognize retailers and stores that have done well in
epidemic prevention in providing consumers with a healthy and safe shopping environment.
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Congratulations to the following winners for their outstanding achievements! 77 7 l

4
BEREUTEEATRAEE! REIREIH HKRMA Facebook &8 E H MEE1ERYEX

SMART RETAILING AWARDS HitS g€ KXig

Smart Retailing Tech Award (Technology Vendor)
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Award Presentor: Mrs. Annie Yau Tse, Chairman, Hong Kong Retail Management Association
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Smart Retailing Tech Award (Technology Startups)
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DropReceive

Blockchain Solutions Limited Stockvins Technology Limited Synpro Solutions Limited
Project Name @ B 5 Praject Name BB 5% : Preject Name @B 5 E :
FizPay o8 & Stockins - Real Time BidiAsk Fine Wine DropReceive
Trading Platform

Smart Service Innovation Award (Retailers)
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Uni-China (Business) Management Ltd.

Uni-China (Market) Management Limited

Project Name 285X :
A Different Market Shopping Experience

e i e =
ver watsons =7 Bronze
BHMISRIAE @ue na BB @um an
Merit {8 88
_ F i “"\.\
W% & & (por)
Sun Hung Kai Properties 5w )
\ -
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Smart Service Innovation Award (Retailers)

BRERBAIFE (FEH)

Industry Impact Award EES S %
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HKDECOMAN Technelogy Limited The Best New Zealand Shop
Project Name BH5E - Project Mame M5 E :
020 Rencvation Shopping Mal The Best New Zealand Shop — Omni-channel
OMO sales platform

Smart Retail Best Practice Award S £ BEMA %

E S lEise BN/'S
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OMO Salis Eccsqgpbien

EaseSales Limited The Best New Zealand Shop
Projedt Name 8 W5 E - Project Name W 5E
Al OMO Sales Ecosystem Omni-channel OMO sales platform

QUALITY E-SHOP RECOGNITION SCHEME e-shop
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Bronze Award §a#g

B X8 e E Strawberrynet”

fresh beauty

CHOW TAI FOOK

Chow Tai Fook A Xi& Saint Honore Cake Shop STRAWBERRYNET
Chow Tai Fook Jewellery Co. Lid. Saint Honore Cake Shop Lid Strawberry Cosmetics (Services) Limited
AXERESTERLA ELiEME
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QUALITY E-SHOP RECOGNITION SCHEME

BEPERETE e-shop

EEIS

Top 10+ #JE (Listin alphabefical orders &1 5 i)

Amway bossini® € Columbia

AmShop Bessini Online Shop Columbia Online Store Hong Kong
Amway Hong Kong Lid Baossini Enterprises Limifed Swire Resources Limied - Columbia
EREZF(FR) AREEREER FERRRERSELT AHEEBEREAET

CruslitiLiFe ll'"‘m
@SELECT Mkt Placely

JHCESHOP B #EN J SELECT Market Place Delivers # .t S%#EH
Japan Home Centre (HK) Lid JEBSEN HOME TECH COMPANY LIMITED  The Dairy Farm Company, Limited - Market Place
B (Hl)EBLT BRMREELTE by Jzsons

45 £ T - Market Place by Jasons

mothercare SmarTone _”, [)
STATTON
Mothercare SmarTone # L& VIPSTATION 4 A8
Mother and Child Litd. SmarTone Mobile Communications Limited Rich Jumbo Investment Limied
NEARAERERELT ERERERET

Watson's Wine

www.vellcome.com.hk

Wellcome Delivers BRSEE Watson's Wine EEE&E
The Dairy Farm Company, Limied - Wellcome Wakson's Wine
SREBELE-ER BEEA®

For winners of Top 3 SME E-Shops and Best Contract Fulfillment Award, please refer to HKRMA
website.
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Quality Service Programme

QUALITY SERVICE PROGRAMME {EBR#st2

EHKRMA
2020 Excellent Service Retailer of the Year
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2020 Quality Service Retailer of the Year of Flagship Stores (5 outlets or below) - Grand Awards
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2020 Quality Service Retailer of the Year of Chain Stores (Above 5 outlets) - Grand Awards
2020 REERERFBZTEFHALE - EHE (5 ML LESH)
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Award Presentor: Ms. Janis Tam, Vice-chairman, Hong Kong Retail Management Association
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2020 Quality Service Retailer of the Year - Category Awards
2020 REEERFTERFHARNE

Automobile Categary
AEER

7\

MNISSAN

N

Beauty Products / Cosmetics Category
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Department Stores Categary
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Parsonal Care Products Category
{180 S E & R Rl

£ Mannings (Jdus |

Electronic & Electrical Appliances Category
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Fashion & Accessories Category
B S 15

CHEVIGNON

FRAMCE

Fashion & Accessories — High Fashion Category
B 42 AT I — TR B AE B

Tepetto

FARIS

Premium Life-Style Catagory
MR - Sl E AR

CHINESE *‘;}'m& CRAFTS

SIMCE 1959

Fashion & Accessories — Sports & Ouidoor Products Category
NS E — BB EFS ASER

Cualvin Klein Performance

Fastfood / Restaurants Category
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£

Sires 1573

Footwear Category
Exmap
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Quality Living Catagory
WA EEFRR

HKTzzzn

Fumiture & Home Accessories Category
SEHEEEHREH
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Health Care Products Category
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LIVE WELL

Infant and Child Merchandize Category
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HK Electric

Spaciakty Stores - Physical Wellness (Health / Vision Catagory
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Celki VitalAice

Specialty Sores - Underwear & Mightwear Category
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Calvin Klein Underwear

Supermarksts Category
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Quality Service Programme
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2020 Quality Service Retailer of the Year - Shopping Mall Category
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Silver $R#%: AQ Bio Technology Group Ltd

Fairwood Holdings Ltd KIREEBEERAE]

Meiriki Japan Co Ltd BA & iR RRERAE

PARKNSHOP (HK) Ltd B{EBHR TS

Sun Hung Kai Real Estate Agency Ltd - Landmark North ¥rEEMENRIEGRAT - LKES
Sun Hung Kai Real Estate Agency Ltd - Metroplaza ¥TEEMERIEGRAT - A2 ES
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2020 SERVICE TALENT AWARD ig\v\;\e/gl%t
5t y
fie i AR 75 82 | g

35th Anniversary - Most Participating Brands
B5EF - BEZE

B L]

B =+gnzeee

WEE| =+masesAE . 4
e T S L |3 &8 P

WGl =+ FiBFEL SIS

'ﬁldﬁﬂl%!

2020 SWMm B

©

Bronze Award $l#&: The Hong Kong Jockey Club &HHEEES

35th Anniversary - Most Winning Brands

I5EF - RIAZ &

Gold &#&: Pizza Hut Hong Kong &HE M EHE

Silver $R#&: The Hong Kong Jockey Club HHEES

Bronze #i&: Tse Sui Luen Jewellery (International) Ltd #iimiEkE (B FF) B R A E]

35th Anniversary - Most Retail Ambassadors' Brands

R F - BEREZR

Gold #&4&: SmarTone Mobile Communications Ltd - SmarTone
Silver $R#&: The Hong Kong Jockey Club HHEES
Bronze $f#&: Pizza Hut Hong Kong &%
Tse Sui Luen Jewellery (International) Ltd #iiRETRE (B B R A S

Best Training & {E15:

a o

lAward il rf&"w'am =
PAHERRE E122)I| 5T spus T S L | i B ek IR = !
P02 ExfEHEE/EE e I B EREENEE

”\W‘u d

m EELEHIIE 2 SmarTone

Award Presentor: Mr, Andrew Yu, Vice-chairman, Hong Kong Retail Management Association

RRRE. EETEEERIRIERE RERKE 35



2020 SERVICE TALENT AWARD &4 RFE1E

2020 EESHERRNFERNR

HKRMA Annual Awards Presentation

B ]

SRR 173

Smarlone

202 CESUEEREEEMER

HKRMA Annual Awards Presentation

PO SRS : 172

RESEXA 82 Now TownPlazal

-

2020 e s e

gR@m: 1M
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2020 SERVICE TALENT AWARD {1 IRFEE

2020 FAREERAR TR
LJ

- S .- %ﬁ#ﬁﬁiﬁ%_ BIHENE - 174 |
RIEFTREE New [ownPlazal

) Service Talent

N Awward

mcm 202052
2020

2020 H AR Fx s —
For winners of individual categories, please refer to HKRMA website. BRESIE 1oy 0 ozt

ARENBEANRSRZE, FABHIRE,
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In order to strengthen consumers' confidence in e-shops, the Association provides recognition to
reputable online stores that provide quality customer experience, and "Top 10 Quality E-shop"
honour has launched to reward the most outstanding e-shops. This year, a new scheme namely
"Trust E-shop Recognition" is introduced to provide quick and easy certification for SMEs with a
smaller scale online shopping system, helping the SMEs to uplift their competitiveness.

AR HEEHPERELD, EETEEEHIN MBERERESE) NEERTFMIRHEERETE
%‘;E’Jﬁﬂf" IRHEREE, SEFRRR TAREBERAEARE) RIGREUNEE, 1120215F, HER [MBE
MBIEREETE) THE MEEMEERE) 5138, AREBRABBEHNH/ N EAEERMERZBEE, N
FUNERIEEFE S0

Apply Now! To Raise Consumers' Confidence in Your E-shop
WEBAF! MBEEEHAESEYNEO!]

GET 4 IN1PRICE —fE{E:2 MER:E
fﬂl TRUST E-SHOP RECOGNITION {24532 [NEW _‘

02 QUALITY E-SHOP RECOGNITION EE 3358
03 NO FAKES PLEDGE IF}RIE &2
‘ 04 WEB ACCESSIBILITY RECOGNITION fEEH4EE 52 \
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BIERE=SMH . BSFRHEIEE
3 Simple Steps to Get Your Recognition

Premium
e-shop
=g il

TRUST
-shop

o0 1;%,\ﬂf‘
HEI— EEEEE

stEIZ: BHIEREE - BAsTE

stEI=: B4IET5E - £ETHE

TRUST
-shop

( N 1;%,%* TRUST E-Shop Recognition {24852

Scheme Introduction 187y

o E-shop is eligible to apply for "TRUST E-Shop" Recognition if it has a registered domain name and
provides online check-out, or runs on e-Marketplace or Social Media.

e E-shop will be assessed on 10 prerequisites of E-Shop’s Trust and Development including zero
complaint record in Consumer Council in the past 12 months.

» E-shop passes the assessment will get a recognition logo which could be used on its e-shop or
promotional materials for 12 months.

o Renewal is required before the expiry date and use of expired logo is prohibited.

o BECEHMEE MR MHA L AFORIERNAEE 5 S ENEFMENIFERBAEII RHE HEEH
51 B8

o FEHA10ERAEEEENZEREAFANERGY, SFTEX12EANEEEZEEGRFATHRAT

o BERENAE BRI E NS 12E/RREERE, Lo ARAEEREER.

o SREREIEVATRBHIRITR AR,

Enquiry &5
Ms. Ng =/\H

BB R Tel E3E: 2179 9410 /2866 8311

Scheme Details Online Enrolment Email EEf: geshop@hkrma.org



https://df7beaa1-90cd-4f06-ac69-ddb8e3d0a1d4.filesusr.com/ugd/810049_5fb9b57beb294cfc91a4629b1230c077.pdf
https://df7beaa1-90cd-4f06-ac69-ddb8e3d0a1d4.filesusr.com/ugd/810049_5fb9b57beb294cfc91a4629b1230c077.pdf
https://df7beaa1-90cd-4f06-ac69-ddb8e3d0a1d4.filesusr.com/ugd/810049_5fb9b57beb294cfc91a4629b1230c077.pdf
https://www.retailnews.hkrma.org/trust-eshop-online-application
https://www.retailnews.hkrma.org/trust-eshop-online-application
https://www.retailnews.hkrma.org/trust-eshop-online-application

Thursday,m / June 2
202156817H (8
2:30-5:15 pm

The Rise of New Retail Normal: Recover
and Revitalize under Adversity

EETENRER: T&) RME#}A

WHAT WOULD BE DISCUSSED?

Ever-evolving customer behaviour
Technology advancements

Revolutionary changes in retail business models
How to drive the industry into the future




~

In view of a global pandemic, this year's Retail Summit aims to engage
business leaders to exchange insights about the challenges retailers facing
today and how to drive the industry into the future.

FREENELRNEHEE, SENEETESRSIERSURETEN, HEE
R B P E RO B R T B T A PSR SRS R R AR

WHAT WOULD BE COVERED?

ah b ) ==
Keynote Speeches Panel Discussions Retail Business Showcases
HREEA = s iR B SERRGERT

This year's Retail Summit will be conducted at Hong Kong Productively Council and by live
streaming. Stay tuned to our www.hkrma.org!
SENFBZTESBRERNEBEENRENKNERZBME LERET. &icH, FABHEHE

Ik www.hkrma.org
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http://www.hkrma.org/
http://www.hkrma.org/

The Rise of New Retail Normal: Recover
and Revitalize under Adversity

EETENER: TR BHMIAN

Thursday, 17 June 2021, 2:30 - 5:15 pm
Language: Cantonese LABERsHIETT

WELCOME REMARKS ErlDE:

Mrs. Annie Yau Tse
Chairman, HKRMA
EBTECERTEF STRELT

SESSION A OPPORTUNITIES AND CHALLENGES BROUGHT BY
= COVID-19 FhiaiE B KAy @ R HkEk

This session will focus on the macro perspective about the opportunities and challenges of
the retail industry under the impact of COVID-19 pandemic, and how retailers should equip
and prepare for a very different new normal.

FNREFEPFHETERBERIKARIT T, SEXNRBNKS, SERBUAIRE RS
T2 RENFERE,

SPEAKER =B E

Mr. Rune Jacobsen
Boston Consulting Group (BCG)
Managing Director & Senior Partner

(This session will be conducted in English 58— B AR SCHETT)

More speakers would be joining us, please check out at our website.
BEEBSEEREHESE, BENEEHRMEE,
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SESSION B

FE

NEW RETAIL TRANSFORMATION
MEEHL

This session will demonstrate innovative concepts on retail technology solutions, which
could assist big and small retailers to solve business pain points and challenges amid
transformation which is very much needed.

FREGBRTERZTERNARNEFTS, MR NAESERFREBIEPHRGHES

FMBEE

7#i dayta

LV

SPEAKERS ZE#E

Mr. Bruce Lam

Managing Director, Consumer Mobile, CSL Mobile Ltd
CSL Mobile Ltd EEARLKIE MEIFTTE

Ex-Co Member, HKRMA HEAZSEEEHTHNEZTHE

Mr. Lam will share the latest 5G technology in Hong Kong, and how this
can transform the new retail journey.

(Speaker & Moderator BB BERTRIREIEIFA)

Mr. Taurus Cheung
Co-founder & Director, Appcider Ltd - ShipAny
Appcider Ltd - ShipAny, BIERIMIA SRILEHRE

ShipAny logistic platform supports multiple online stores and e-
Commerce platform systems, addressing online stores’ strong demand
for logistic services.

Mr. Patrick Tu

Co-founder & CEO, Dayta Al

Dayta Al B ERIMI ARATEAR R BEIITE

Dayta Al offers a cloud-based Al solution “Cyclops” that can connect
most video cameras to acquire, evaluate and interpret in-store data,
providing retailers with the most-needed customer intelligence to
enhance the in-store shopping journey.

Mr. Keith Lee
Co-founder, Wee Creation Company Ltd - Mobile.Cards

GHERIMA FAUESE

Mobile.Cards provide tailor-made mobile shop app, become a member
via mobile, check reward point, and scan QR Code to redeem rewards.
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fei%

SESSION C SURVIVAL OF THE FITTEST - INNOVATIVE RETAIL
B=ED CONCEPTS A55%554 - BIFTEM

In view of the unprecedented COVID-19 pandemic, this session will invite omni-channel
retailers to share their innovative service concepts and successful examples in their
journey of transformation especially facing the new normal of pandemic impact.

BERTEREREENERER, ARAFEFEREZTED D ZHRAIMRBIES URINAIRLL
BA, LHEEHEBERRNHTER.

SPEAKERS =E#E

Mr. Surrey Pau

Deputy General Manager

Executive Office of China Operation and Management Center
Chow Tai Fook Jewellery Group

BRBHREEETIRAT

FEZEEEROTHAREEE EERAE

S

Representative from

foodpanda

foodpanda Hong Kong

More speakers would be joining us, please check out at our website.
SEEREESRERELEZA, FREYBEHEMEIL,

We are inviting sponsorship, please render your support to widen your exposure! For
interest, please contact Ms. Ng at 2179 9410 /2866 8311.

ERiDpk 4 ;E5 ERhE, IEMARMNESHE, FEBHAT, 5FHE 21799410 /2866 8311
RV
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To cope with the changing mode of learning of retail practitioners, an E-Learning Corner
has been created on HKRMA website with bite-sized videos.

https://www.hkrma.org/e-learning-corner

ARETEASSTHANNE, HERELITERE LSBT, REHELS . ROIEHS

M L2 E AL,
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Highlights of Government’s Business

INDUSTRY NEWS

Facilitation Work That is Relevant to The Retail Sector

BB MEEXRNAG EESHIEE
Background

The Government is always committed to improving the
ease of doing business in Hong Kong. A prominent
example is the establishment of the Business Facilitation
Advisory Committee (BFAC) and, among others, its
Wholesale and Retail Task Force (WRTF). These provide
a platform to foster and facilitate Government-business
communication on issues relevant to the trade.

The Business Facilitation Team of the Efficiency Office
under the Information and Technology Bureau serves as
the Secretariat of the BFAC. As in many of the past
HKRMA's newsletters, we are delighted to keep the retail
sector updated of the relevant business facilitation issues
discussed at the WRTF as summarised below.

(A) Financial assistance for Hong Kong enterprises

(1) Funding Schemes under the Trade and Industry
Department

The Government attaches great importance to supporting
small and medium enterprises (SMEs) and strives to
provide a business-friendly environment for their
development. Regarding financial assistance, the Trade
and Industry Department (TID) administers various
funding schemes to assist SMEs, including the “SME
Export Marketing Fund”, “Dedicated Fund on Branding,
Upgrading and Domestic Sales”, and “Trade and
Industrial Organisation Support Fund”. These funding
schemes as well as other enhancement measures enable
SMEs to explore markets and enhance their overall
competitiveness. In view of the economic downturn and
adverse impact of the COVID-19 epidemic on business
environment, the Government has implemented several
rounds of enhancements to the above-mentioned
schemes, including expanding the funding scope and
raising the funding limit per enterprise, etc.

E1- =1
B3

BR—BEIRNELENERIR
IR, IR S EEREHEEY
(FRE)REETHMBERTEEXT
B NE(TRE/NAR), LURME—(EEE
Ta, RENFERFEERME
FAZEERRER.

AT R B BE THMREERA
ENLTEEHEEELTHENE
BRo —WLlE, BRFIRSEEERA
SEEERMENEFT L, RTEX
E%ﬁ%flﬁ$@#m?%ﬁ@
EREE. HENMWT,
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) IXEBEBEETHENE

BRE+2ERIZERNEE, UK
NHEEEFNNEFRIBEHE P /D
B, EMBEM AT, TXE52
(IEBEE) agETZEENFE
BN, B THh/hES
BEERES) . TZEERE. A4k
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(2) SME Financing Guarantee Scheme

To help ease the cash flow problem of SMEs hard hit by
the COVID-19 epidemic, the Government introduced a
concessionary low-interest loan in April 2020, where
100% guarantee is provided for loans to businesses that
have suffered at least a 30% decline in sales turnover. As
at 31 December 2020, the Special 100% Guarantee
Product has helped about 20 000 enterprises to obtain
loans amounting to around $40 billion. The SME
Financing Guarantee Scheme also offers the 80% and
90% Guarantee Products which serve Dbusiness
enterprises that require a larger loan amount or a longer
loan period.

(B) Facilitation measures on business operations

(1) Transhipment Cargo Exemption Scheme

The Transhipment Cargo Exemption Scheme (TCES),
which is under the TID, exempts registered shipping
companies and airlines, or their appointed freight
forwarders, from the import/export licensing
requirements on certain types of transhipment cargo.
The TID has launched two trade facilitation measures in
respect of the TCES under the “Be the Smart Regulator”
Programme, under which the industry can apply online
for new registrations under the TCES and the validity
period of the registrations has been extended from one
year to two years. These measures help the industry
save operating costs and administrative efforts.

(2) TrRhiEREEERETE

AR 20198 RFESHBBHRE
TENFRNCEERCGESRBE,
BAFR2020F4B#E TH/NTERE
ERETE THHEZEREEN,
AEEETHIORHULNEES
M, BEBIBEER. #8E2020F
128318, B BRNERERR
BMTH2BEREERNEN400ETE
Mo TR/NREEEFR:ASL T3
MEH/I\BEMRNLREEERERT
TERREREIRRERBEN T
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) B EE B RE5E
) BEBYHMRFAIEAR

TEEHTEERY MR AE

% (TCES) , HRBEECHMBEM
M=RE, EZENEEQF
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(2) “salt /Sugar” Label Scheme for Prepackaged Food
Products

To cultivate a culture of low-salt-and-sugar diet in the
community, the Committee on Reduction of Salt and
Sugar in Food, the Food and Health Bureau and the
Centre for Food Safety of the Food and Environmental
Hygiene Department have jointly introduced the
voluntary “Salt / Sugar” Label Scheme for Prepackaged
Food Products. The Scheme provides a set of four
labels, namely “Low Salt”, “No Salt”, “Low Sugar” and
“No Sugar”. It eases consumers in identifying low-salt-
low-sugar products and in making informed choice
when purchasing food. It also serves as a catalyst for
the trade to widen the provision of a variety of low-salt-
low-sugar products in the market.

(C) Business facilitation on legislative proposal

Progress of amendments to the Dangerous Goods
(General) Regulations and the Dangerous Goods
(Application and Exemption) Regulation 2012

The Fire Services Department has provided information
on the latest work progress of the amendments to the

Dangerous Goods (General) Regulations and the
Dangerous Goods (Application and Exemption)
Regulation 2012, including the control regime of

Dangerous Goods in Consumer Packs (DGCP). The
proposed amendments aim to align the local regulatory
regime on dangerous goods (DG) with the international
standards, such as the International Maritime Dangerous
Goods Code, to facilitate the trade and the public as well
as to enhance the safety standard within the purview of
the regulatory control of DG in Hong Kong. In view of
the usage of DG in small packages (e.g. isopropyl
alcohol (hand sanitiser)) in the market, a new DG
classification system and control regime for DGCP will
be introduced to facilitate the smooth operation of the
trade without compromising public safety. For
examples, conveyance of DGCP, irrespective of the
amount involved, will be exempted from licensing
requirements. DGCP will also be exempted from the
packing, marking and labelling requirements.

(2) FAEE&Ram M8 ¥ JEs
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The information is provided by the Wholesale and Retail Task Force under the Business Facilitation Advisory Committee of the Government.

BERBARASEEEAAES TR THRBERSERTRMAREM,
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MEMBERS' CORNER

New Members

The Association welcomes the following new members.

BEEDUT2RMASE S,

Full Members AE&

Borwin Digital Limited =[FEIEERAE

Chairman Instruments Trading Limited & X 44238 5B RAE
Cool Watch Co,, Limited &—i##&HRAE

Health Elite Club Limited R EHRAE]

KDI Trading Limited

King's Wine Cellar (HK) Limited #5E2&#E

Leighton Wine $&84&;&H

Lohas-Mall International Limited 44ERIREEER AR
Maraes Salon Limited KInzEZHE &0

Morrisofa Hong Kong Limited

Online Fashion Skincare #8L:EEREEE

Po Shu Jewellery Company Limited EfiE%E SR AT
Reliable Medicine Technology Company Limited F{SEZEREHRAT]
Savannah ¥H

Shopping TaiTai Limited EE|EHERAT]

Shutter Release Limited RFI TEHBRAE

Solo Buybuy

Three To Eighty Enterprises Ltd

Associate Members A Sl §#E

Dianping (Hong Kong) Limited
Diyixian.com Limited F—4GRAE
hoolah

Insider

Kingshare Global Limited BIBIRKAERAE]
Mpower Technologies Limited

ENQUIRIES

— Jﬂi” ”0w Tel: (852) 2866 8311

Email: membership@hkrma.org
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Policies & Legislations

This column is to inform members and readers about the various legislative and industry issues
that the Association has reflected its views to the Government or relevant entities.

THERATERBEREHREMRIIETERXE SHMESE, MERNERBEEMERAENER,

Association's Views 2 =R

Please find below a list of issues which the Association has contributed position papers and
comments in the last quarter. Details can be found in the HKRMA website: www.hkrma.org
THER EERTIZERUERNAERSE, FHENBSAI2EAH AL,

e Submission on the Fourth Round of Anti-epidemic Fund

MBS NmpETEESIRUEER

e Submission on 2021-22 Budget Consultation
MR 2021- 22 F EM AR REES

* Plea for Government’s support to the retail industry under the impact of COVID-19 pandemic

RERFHEENRSRIERTERNITE, WITEBATE

e Submission on the Public Consultation on the Proposed Amendments to the Harmful
Substances in Food Regulations

o T (BRYNESYERG) NEREITARERREER

HKRMA Activities JE&1—

Date HEl Event ;&%)

[Webinar] Leadership Skills for Driving Digital Transformation
(48 58] FE R ES A 2 (B RIS

16 Mar 2021  [E-COMMERCE CERTIFICATE] Douyin (33&) Marketing 2021 (English Only)

19 Mar 2021

[HKRMA CERTIFICATE] Effective Executives Public Speaking and Presentations

15 Mar 2021 (English Only)

10 Mar 2021 [E-COMMERCE CERTIFICATE] Instagram Marketing 2021 (English Only)

02 Mar 2021  F—fESHOPLINE E#miEAE B HKRMA + KEHE AR EiEHE

[Webinar] New Era of Retail - The Revolution of Retail Landscape

(M LsE) TESEMEATZEHEE6H)

[E-COMMERCE CERTIFICATE] Conversational & Unified Commerce Strategy
(English Only)

01 Mar 2021

25 Feb 2021
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EDHKRMA

ABOUT HONG KONG RETAIL MANAGEMENT ASSOCIATION
EETEERDT

The Hong Kong Retail Management Association (HKRMA) was founded in 1983 by a group of visionary
retailers with a long-term mission to present a unified voice for Hong Kong's retail industry. For 36 years
the Association has played a vital role in addressing the many issues affecting retailers and by promoting
our retail industry through awards, education and training. Today, the HKRMA is the major retail
association in Hong Kong. Our members represent more than 9,000 retail outlets employing over half of
the local retail workforce.

Members organizations cover various types of retail businesses ranging from beauty products and
cosmetics to catering and food, supermarkets, department stores, convenience stores, drug stores,
watches and jewellery, fashion and accessories, furniture and home accessories, electronic and electrical
appliances, telecommunications, retail (services), and specialty stores, as well as suppliers, wholesalers
and industry related service organizations.

The HKRMA is one of the founding members of the Federation of Asia-Pacific Retailers Associations
(FAPRA) established in 1989. Currently, members of FAPRA cover 19 countries/regions in the Asia Pacific
with each being represented by the key retail association.

BETEEEREM983FH—ISREBNZSERHRAN, MAREEEEEENMES, AKREEZ
EXEUR—BER. WENIUIER, RERSHTEFEVIELENTH, TEBREA. HENEH
ETEX, KESH, HEEHATEIENTERE, FEARANZE/ETHRI 000, EEATMNES
HELABETEREEF,

HENEELDREIBEENSEER, REXARUER. B8k, E khitz. BERE. EFE. 2
5. EHRNERE. KLY, XANEERR. ESFNESAM. M. FE (R . BEFE, Uk
FER. R, MUNRHEEFIEREARTIEERE,

B ATERTREHE (FAPRA) MNAIEEE 22—, ZBAN1989F /L, Bl

BERTEE
HEE8ENIETZKEEAR E, SETEHHFIETERTREIRR.

7/F., First Commericial Building, 33-35 Leighton Road, Causeway Bay, Hong Kong
Tel: (852) 2866-8311 | Fax: (852) 2866-8380 | Website: www.hkrma.org



